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Subject – Marketing and Advertising 
 

Objective : 
1) To impart basic marketing and advertising knowledge as applicable to 

business. 
2) To help student to understand, the concepts of marketing and advertising and 

their applications. 
 

SECTION - I 

Unit – I (18 Hrs)  
Introduction – Meaning, Definition, Nature and Scope of marketing, Importance of 
marketing as business functions and in the economy.  
Marketing Concepts – Traditional and modern. 
Marketing Mix – Meaning, 4 Ps of marketing 
Mix – Product, price, promotion and place distribution. 
 
Unit – II (10 Hrs) 
Consumer Behaviour and Market Segmentation – 
Nature, Scope and significance of consumer behaviour.  
Market Segmentation – Concept and importance bases for market segmentation. 
 
Unit – III (12 Hrs) 
Service Marketing – Meaning and characteristics of service, Importance of service 
marketing, classification of services, problems of service marketing. 
Application of the components of marketing of services in Financial services with 
special. Reference to banking, mutual fund, hospitals, consultancy services.  
 
Unit – IV (8 Hrs) 
Recent Trends in Marketing 
Growth and development in India, e-Business, Tele-marketing, M-business, 
Relationship marketing, Retailing, Concept Marketing and virtual marketing. 
 
 

SECTION – II 

Unit – I (10 Hrs) 
i) Meaning and definition of advertising. 
ii) Nature and scope of advertising. 
iii) Classification and types of advertising. 
iv) Importance of advertising in modern marketing. 

 
Unit – II (12 Hrs) 
Economic, Social and Ethics aspect of Advertising Economic Aspect 

i) Elements of Economic aspect of advertising. 
ii) Effects on Advertising (a) Production cost (b) Distribution cost (c) 

Consumer Price. 
Social Aspect of Advertising 

i) Elements of social aspects of advertising 
ii) Advertising and cultural values. 



iii) Advertising and cultural values. 
iv) Advertising and ethics. 

 
Unit – III (14 Hrs) 
Advertising Media 

i) Classification of Advertising media. 
ii) Comparative Study of different advertising media. 
iii) Media planning selection. 
iv) Role of Media in Advertising 
v) Types of media, their advantages and disadvantages. 

 
Unit – IV (12 Hrs) 
Advertising Copy/Creative Advertising 

i) Meaning and definition of advertising copy. 
ii) Characteristics of advertising copy. 
iii) Structure of advertising copy, Headline, Body copy, price, Proof, Slogan. 
iv) Essentials of good advertising copy. 
v) Basic rules of effective copy writing. 
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