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(i) Attempt any three' qu,estions ffo,m'Eeclian A.
(ii} Secfion B is cslnpulsory.
l i c c l  .  .  

';
(iii) AII questions carry equal marks.

: l ' t " . ' , . ,  . r . , .  ' - ' .  : .  ; , .
SECTION A

l. (a) How does 'communication dif'fer frcim -' marketing
communication ? Why is'it advisable to view the itarget

i i, :.;,,,.,agdie-nie',. fgf,' parke{ing ,.', iglpmpqica{ip,q,,, bpyond
c u s t o m e r s ?  : , , .  1 ,  ,  : , :

(b) What marketing comrnunication tools would you
recornmend for.:

(i) l-aunch of new brand of car.

(ii) An established brand of detergent which is
facing tough competition and the sales are
negatively affected.
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2. (a) What are the steps involved in developing an

effective media strategy ? Discuss each step briefly.

(b) What media mix would you recommend for a

product targeted at children ? Justify your answer by

giving suitable example.

(a) How is sales promotion different from promotion ?

Discuss five sales promotion schemes you might use

for consumer promotion and also for trade

promotion.

(b) What sales promotion schemes would you

(i) A company which is launching a new

non-aeratecl fruit juice.

(ii) A consumer : durable . product, like

air-conditioners where dealer support is

necessary to achieve the sales targets.

Write a brief note on the media scene in India,

clearly indicating the changes which have taken

place over the last decade.

(b) Comp-are the characteristics of television with radio,

as a,Cvertising media.

3 .

4. (a)
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; SECTION B

5. Read the following situation and answer the questions
agiven at the end!

Jet Airways has taken over Sahara Airlines recently and
has decided to rechristen the airlines as Jetlite, positioned

between a full service and low fare airlines. It ,proposes to

have, only econo6V, class seats and will operate only on
the domestic routes.

Propose an advertising strategy for Jetlite indicating the
following :

(a) What type of target segments, both in terms of

, demographics and psychographics, should the

company target at ?

(b) What should be the key response the carnpaign

campaign and why ?:
(d) How would you assess the effectiveness of this

campaign ?
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