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Instructions for the Candidates
1. Write your roll number in the space provided on the top of this page.

2. This paper consists of seventy five multiple-choice type of questions.

3. At the commencement of examination, the question booklet will

be given to you. In the first 5 minutes, you are requested to

open the booklet and compulsorily examine it as below :

(i) To have access to the Question Booklet, tear off the paper

seal on the edge of this cover page. Do not accept a booklet

without sticker-seal and do not accept an open booklet.

(ii) Tally the number of pages and number of questions

in the booklet with the information printed on the

cover page. Faulty booklets due to pages/questions

missing or duplicate or not in serial order or any

other discrepancy should be got replaced immediately

by a correct booklet from the invigilator within the

period of 5 minutes. Afterwards, neither the Question

Booklet will be replaced nor any extra time will be given.

4. Each item has four alternative responses marked (A), (B), (C)

and (D). You have to darken the oval as indicated below on the

correct response against each item.

Example : A B C D

where (C) is the correct response.

5. Your responses to the question of Paper III are to be indicated

in the OMR Sheet kept inside the Booklet. If you mark at any

place other than in the ovals in OMR Answer Sheet, it will not be

evaluated.

6. Read the instructions given in OMR carefully.

7. Rough Work is to be done in the end of this booklet.

8. If you write your name or put any mark on any part of the OMR

Answer Sheet, except for the space allotted for the relevant

entries, which may disclose your identity, you will render yourself

liable to disqualification.

9. You have to return the test OMR Answer Sheet to the invigilators

at the end of the examination compulsorily and must NOT

carry it with you outside the Examination Hall.

10. You can take away question booklet and carbon copy of

OMR Answer Sheet soon after the examination.

11. Use only Blue/Black Ball point pen.

12. Use of any calculator or log table etc., is prohibited.

13. There is no negative marks for incorrect answers.

A»ÜÂ¦ìWÜÚWæ ÓÜãaÜ®æWÜÙÜá
1. D ±Üâo Ü̈ ÊæáàÆá¤©¿áÈÉ  J Ü̈XÔ Ü̈ ÓÜ§ÙÜ̈ ÜÈÉ  ̄ ÊÜá¾  ÃæãàÇ� ®Üí�ÃÜ®Üá° �ÃæÀáÄ.
2. D ±Ü£ÅPæ¿áá �ÖÜá BÁáR  Ë«Ü¨Ü G±Ü³ñæô Ü̈á ±ÜÅÍæ°WÜÙÜ®Üá° JÙÜWæãíw æ̈.
3. ±ÜÄàPæÒ¿á ±ÝÅÃÜí»Ü̈ ÜÈÉ , ±ÜÅÍæ° ±ÜâÔ¤Pæ¿á®Üá°  ̄ ÊÜáWæ ̄ àvÜÇÝWÜáÊÜâ̈ Üá. Êæã Ü̈Æ 5 ̄ ËáÐÜWÜÙÜÈÉ

¯àÊÜâ ±ÜâÔ¤Pæ¿á®Üá°  ñæÃæ¿áÆá ÊÜáñÜá¤  PæÙÜX®Üíñæ PÜvÝx¿áÊÝX  ±ÜÄàQÒÓÜÆá PæãàÃÜÇÝX æ̈.
(i) ±ÜÅÍæ° ±ÜâÔ¤PæWæ ±ÜÅÊæàÍÝÊÜPÝÍÜ ±Üvæ¿áÆá, D Öæã©Pæ ±Üâo Ü̈ Aíb®Ü ÊæáàÈÃÜáÊÜ

±æà±ÜÃ� ÔàÆ®Üá°  ÖÜÄÀáÄ. ÔrPÜRÃ� ÔàÇ� CÆÉ Ü̈ ±ÜÅÍæ°±ÜâÔ¤Pæ ÔÌàPÜÄÓÜ̧ æàw. ñæÃæ̈ Ü
±ÜâÔ¤Pæ¿á®Üá°  ÔÌàPÜÄÓÜ̧ æàw.

(ii) ±ÜâÔ¤Pæ¿áÈÉ®Ü ±ÜÅÍæ°WÜÙÜ ÓÜíTæÂ ÊÜáñÜá¤  ±ÜâoWÜÙÜ ÓÜíTæÂ¿á®Üá°  ÊÜááS±Üâo Ü̈ ÊæáàÇæ
ÊÜáá©ÅÔ Ü̈ ÊÜÞ×£Áãí©Wæ ñÝÙæ ®æãàwÄ. ±ÜâoWÜÙÜá/±ÜÅÍæ°WÜÙÜá PÝOæ¿Þ Ü̈,
A¥ÜÊÝ ©Ì±ÜÅ£ A¥ÜÊÝ A®ÜáPÜÅÊÜáÊÝXÆÉ̈ Ü A¥ÜÊÝ CñÜÃÜ ¿ÞÊÜâ æ̈à ÊÜÂñÝÂÓÜ̈ Ü

æ̈ãàÐÜ±ÜäÄñÜ ±ÜâÔ¤Pæ¿á®Üá° PÜãvÜÇæ 5 ̄ ËáÐÜ̈ Ü AÊÜ� JÙÜWæ, ÓÜíËàPÜÒPÜÄí Ü̈ ÓÜÄ
CÃÜáÊÜ ±ÜâÔ¤PæWæ �¨ÜÇÝÀáÔPæãÙÜÛ¸æàPÜá. B �ÚPÜ ±ÜÅÍæ° ±Ü£ÅPæ¿á®Üá°
� Ü̈ÇÝÀáÓÜÇÝWÜáÊÜâ©ÆÉ , ¿ÞÊÜâ̈ æà ÖæaÜác  ÓÜÊÜá¿áÊÜ®Üã°  PæãvÜÇÝWÜáÊÜâ©ÆÉ .

4. ±ÜÅ£Áãí Ü̈á ±ÜÅÍæ°WÜã (A), (B), (C)  ÊÜáñÜá¤ (D) Gí Ü̈á WÜáÃÜá£Ô Ü̈ ®ÝÆáR ±Ü¿Þì¿á
EñÜ¤ÃÜWÜÚÊæ. ¯àÊÜâ ±ÜÅÍæ°¿á G¨ÜáÃÜá ÓÜÄ¿Þ¨Ü EñÜ¤ÃÜ¨Ü ÊæáàÇæ, PæÙÜWæ PÝ~Ô¨Üíñæ
AívÝPÜê£¿á®Üá°  PÜ±Ý³XÓÜ̧ æàPÜá.
E¨ÝÖÜÃÜOæ : A B C D

(C) ÓÜÄ¿Þ¨Ü EñÜ¤ÃÜÊÝX¨ÝªWÜ.

5. ±ÜÅÍæ°WÜÚWæ EñÜ¤ÃÜWÜÙÜ®Üá° , ±Ü£ÅPæ III ±ÜâÔ¤PæÁãÙÜWæ PæãqrÃÜáÊÜ OMR EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ
ÊÜÞñÜÅÊÜæà ÓÜãbÓÜñÜPÜR Ü̈áª. OMR EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ®Ü AívÝPÜê£ ÖæãÃÜñÜá±ÜwÔ ̧ æàÃæ
¿ÞÊÜâ æ̈à ÓÜ§ÙÜ̈ ÜÈÉ  WÜáÃÜá£Ô Ü̈Ãæ, A Ü̈ÃÜ ÊÜåèÆÂÊÜÞ±Ü®Ü ÊÜÞvÜÇÝWÜáÊÜâ©ÆÉ.

6. OMR EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ  Pæãor  ÓÜãaÜ®æWÜÙÜ®Üá° hÝWÜÃÜãPÜñæÀáí¨Ü K©Ä.

7. GÇÝÉ  PÜÃÜvÜá PæÆÓÜÊÜ®Üá° ±ÜâÔ¤Pæ¿á Pæã®æ¿áÈÉ ÊÜÞvÜñÜPÜR¨Üáª .

8. ¯ÊÜá¾  WÜáÃÜáñÜ®Üá°  �×ÃÜíWÜ±ÜwÓÜ�ÖÜá¨Ý¨Ü ¯ÊÜá¾  ÖæÓÜÃÜá A¥ÜÊÝ ¿ÞÊÜâ¨æà
bÖæ°¿á®Üá° , ÓÜíWÜñÜÊÝ¨Ü  ÓÜ§ÙÜ ÖæãÃÜñÜá ±ÜwÔ, OMR EñÜ¤ÃÜ ÖÝÙæ¿á ¿ÞÊÜâ¨æà
»ÝWÜ̈ ÜÈÉ  �Ãæ̈ ÜÃæ, ̄ àÊÜâ A®ÜÖÜìñæWæ ̧ Ý«ÜÂÃÝXÃÜá£¤àÄ.

9. ±ÜÄàPæÒ¿áá ÊÜááX¨Ü®ÜíñÜÃÜ, PÜvÝx¿áÊÝX OMR EñÜ¤ÃÜ ÖÝÙæ¿á®Üá° ÓÜíËàPÜÒPÜÄWæ
¯àÊÜâ ×í£ÃÜáXÓÜ̧ æàPÜá ÊÜáñÜá¤ ±ÜÄàPÝÒ PæãsÜw¿á ÖæãÃÜWæ OMR ®Üá°  ¯Êæã¾í©Wæ
Pæãívæã¿áÂ PÜãvÜ¨Üá.

10. ±ÜÄàPæÒ¿á ®ÜíñÜÃÜ, ±ÜÄàPÝÒ ±ÜÅÍæ° ±Ü£ÅPæ¿á®Üá°  ÊÜáñÜá¤ ®ÜPÜÆá OMR EñÜ¤ÃÜ ÖÝÙæ¿á®Üá°
¯Êæã¾í©Wæ ñæWæ¨ÜáPæãívÜá ÖæãàWÜ�ÖÜá¨Üá.

11. ¯àÈ/PÜ±Üâ³ ¸ÝÇ�±ÝÀáíp� ±æ®� ÊÜÞñÜÅÊæà E±ÜÁãàXÔÄ.

12. PÝÂÆáRÇæàoÃ� A¥ÜÊÝ ÇÝW� pæà�Ç� CñÝÂ©¿á E±ÜÁãàWÜÊÜ®Üá° ¯Ðæà�ÓÜÇÝX æ̈.
13. ÓÜÄ AÆÉ Ü̈ EñÜ¤ÃÜWÜÚWæ Má| AíPÜ CÃÜáÊÜâ©ÆÉ .
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¯ÊÜìÖÜOæ
±æà±ÜÃ� –  III

WÜÊÜá¯Ô : D ±Ü£ÅPæ¿áá (75) G±Ü³ñæô Ü̈á ÊÜÓÜá¤̄ ÐÜu ÊÜÞ Ü̈Ä¿á ±ÜÅÍæ°WÜÙÜ®æã°ÙÜWæãíw Ü̈áª , ±ÜÅ£Áãí Ü̈á ±ÜÅÍæ°¿áã GÃÜvÜá (2)

AíPÜWÜÙÜ®Üá°  Öæãí© æ̈. GÇÝÉ  ±ÜÅÍæ°WÜÙÜ®Üã°  PÜvÝx¿áÊÝX EñÜ¤ÄÓÜ¸æàPÜá.

1. ±ÝÅ�PÝÃÜ̈ Ü ÖÜPÜáR

(A) H®Üá ÊÜÞvÜáÊÜâ Ü̈á Gí�á Ü̈®Üá° ̄ «ÜìÄÓÜáÊÜâ Ü̈á

(B) ÊÜÞvÜÆá ̄ «ÜìÄÓÜáÊÜâ¨Üá

(C) ÊÜÞvÜÆá ̧ æàÃæ¿áÊÜÃÜ®Üá° ̄ ÁãàiÓÜáÊÜâ Ü̈á

(D) (A), (B) ÊÜáñÜá¤ (C)

2. E¨æãÂàWÜ Ë®ÝÂÓÜ ±ÜÅ»ÝËñÜWæãíw¨æ

(A) ËÍæàÐÜÊÝX ¯ÃÜã²ÓÜÆ³or  ÊÜåèÆÂWÜÙÜá

(B) Ô�ºí© ñÜíñÜÅhÝn®ÜWÜÙÜ®Üá° ÊÜáñÜá¤

ÓÝÊÜá¥ÜÂìWÜÙÜ®Üá° �¨ÜÇÝÀáÓÜáÊÜâ Ü̈á

(C) ®èPÜÃÜÃÜá ÊÜáñÜá¤ PÝËáìPÜ JPÜãRo Ü̈

ÃÝgQà¿á Æ»ÜÂñæ

(D) (A), (B) ÊÜáñÜá¤ (C)

3. ¿ÞÃÜá PæÆÓÜWÝÃÜÃÜ "»ÝÊÜ®ÝñÜ¾PÜñæ¿á ñÜPÜì' ÊÜáñÜá¤

ÊÜÂÊÜÓÝ§±ÜPÜÃÜ "ÊæaÜc ÊÜáñÜá¤ ¨ÜPÜÒñæ¿á ñÜPÜì' ®ÜvÜáÊæ

ÓÜíÓæ §¿áÈÉ ÓÜíZÐÜìPæR PÝÃÜ|ÊÝWÜ�ÖÜá¨Ý¨Ü

PÜÆ³®æ¿á®Üá° A¼ÊÜê©�±ÜwÔ Ü̈ÃÜá ?

(A) ÖÜ�ìp�ì ÓæçÊÜá®�

(B) aæÓÜrÃ� �®Ýìv�ì

(C) GÆr®� ÊæáàÁã

(D) ´æÅwÅP� vÜ�ãÉ$Â. pæçÆÃ�

4. PæÙÜX®Ü ÖæàÚPæWÜÙÜ®Üá° ±ÜÄWÜ~Ô :

1) BÁáR¿á ñÜíñÜÅWÜÙÜá, ®èPÜÃÜÃÜ ñÜÃÜ̧ æà£ ÊÜáñÜá¤
P æÆÓÜ Ë®ÝÂÓÜ ±ÜÅÓÜá ¤ñÜ hÝn®Ü¨Ü ÖÜãÂWæã
ÊÜá®�Óæ rÃ��W�ì AÊÜÃÜ PæÆÓÜ¨Ü ÊæáàÇæ
¯ËáìÓÜÇÝX¨æ.

2) ÖÜãÂWæã ÊÜá®�ÓærÃ��W�ì ñÜ®Ü° PæÆÓÜ¨ÜÈÉ
ÊæçhÝn¯PÜ ¯ÊÜìÖÜOæ ÊÜáñÜá¤ L¨æãÂàXPÜ
ÊÜá®æãàËhÝn®Ü ÓæàÄÔ Ü̈ÃÜá.
ÊæáàÈ®Ü ¿ÞÊÜ ÖæàÚPæ¿áá ÓÜÄ¿ÞX æ̈ ?

(A) 1 ÊÜÞñÜÅ (B) 2 ÊÜÞñÜÅ

(C) ¿ÞÊÜâ Ü̈ã CÆÉ (D) 1 ÊÜáñÜá¤ 2 GÃÜvÜã

5. PæÆÓÜ̈ Ü ËÍæÉàÐÜOæ A«ÜÂ¿á®Ü ÊÜáñÜá¤ ÊÜÞ×£
ÓÜíWÜÅ×ÓÜáÊÜâ¨Ü®Üá° JÙÜWæãíw¨æ

1) Jí Ü̈á ̄ ©ìÐÜr  PæÆÓÜ̈ Ü ®èPÜÃÜÄWæ ÓÜí�í�Ô Ü̈áª

2) Jí¨Üá ̄ ©ìÐÜr  PæÆÓÜ¨Ü PÝ¿ÞìaÜÃÜOæWÜÚWæ
ÓÜí�í�Ô Ü̈áª

3) Jí Ü̈á ̄ ©ìÐÜr  PæÆÓÜ̈ Ü ÊæáàÈÌaÝÃÜPÜÄWæ
ÓÜí�í�Ô Ü̈áª

4) Jí Ü̈á ¯©ìÐÜr  PæÆÓÜ̈ Ü gÊÝ¸ÝªÄWÜÚWæ
ÓÜí�í�Ô Ü̈áª

(A) ÊæáàÈ®Ü GÇÝÉ

(B) 1, 2 ÊÜáñÜá¤ 3 ÊÜÞñÜÅ

(C) 1, 2 ÊÜáñÜá¤ 4 ÊÜÞñÜÅ

(D) 2 ÊÜáñÜá¤ 4 ÊÜÞñÜÅ
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1. Authority is the Right to

(A) Decide what to be done

(B) Decide to do it

(C) Delegate others to do it

(D) (A), (B) and (C)

2. Job Design is influenced by

(A) Proven values of specialisation

(B) Changing technologies and abilities

of personnel

(C) Availability of employees and

labour union polities

(D) (A), (B) and (C)

3. Who developed the concept that

tension between worker’s ‘logic of

sentiment’ and manager’s ‘logic of

cost and efficiency’ could lead to

conflict within the organization ?

(A) Herbert Simon

(B) Chester Barnard

(C) Elton Mayo

(D) Fredrick W. Taylor

4. Consider the following statements :

1) Much of current knowledge of

selection techniques, employee

training and work design is built on

the work of Hugo Munsterberg.

2) Hugo Munsterberg combined

scientific management and

industrial psychology in his work.

Which of the statements given above is/

are correct ?

(A) Only 1

(B) Only 2

(C) Neither 1 nor 2

(D) Both 1 and 2

5. Job Analysis consists of studying and

gathering information

1) Relating to the employee of a

specific job

2) Relating to the operations of a

specific job

3) Relating to the supervisor of a

specific job

4) Relating to the responsibilities of a

specific job

(A) All of the above

(B) 1, 2 and 3 only

(C) 1, 2 and 4 only

(D) 2 and 4 only

MANAGEMENT

PAPER – III

Note : This paper contains seventy-five (75) objective type questions. Each question

carries two (2) marks. All questions are compulsory.



Paper III 4 K-1014

*K1014* Total Number of Pages : 32

6. PæÆÓÜÊÜ®Üá° ÊÜÞwÓÜ¨æà ñÜÃÜ¸æà£ ÊÜÞvÜáÊÜâ¨Üá.

1) ñÜÃÜ¸æà£

2) ÊæÔr�áÂÇ� ñÜÃÜ̧ æà£

3) ÓÜËá£Wæ PÝ¿áìÁãàg®æ¿áá

4) ±æäÅàWÝÅÊÜå�x ÓÜãaÜ®æ

(A) 1) ÊÜáñÜá¤ 2) ÊÜÞñÜÅ

(B) 2) ÊÜáñÜá¤ PæàÊÜÆ 3)

(C) 2) ÊÜáñÜá¤ 4) ÊÜÞñÜÅ

(D) 3) ÊÜáñÜá¤ 4) ÊÜÞñÜÅ

7. ÓÜÊÜá¥Üì®æ (A) : ÓÜíÓæ§WÜÙÜÈÉ E æ̈ãÂàXWÜÙÜ ®ÜvÜáÊæ
®Ý¿áPÜñÜÌ WÜá|ÊÜ®Üá° ÊÜê©�ÓÜáÊÜ ñÜÃÜ¸æà£WÜÙÜ®Üá°
ÓÝÊÜìg¯PÜ ÊÜÆ¿á¨Ü ÓÜíÓæ§WÜÙÜá ÓÜáÆ»ÜÊÝX
J²³PæãíwÆÉ.
PÝÃÜ| (R) : »ÝÃÜñÜ̈ ÜÈÉ ÓÝÊÜìg¯PÜ ÊÜÆ¿á Ü̈ ÊÜÂÊÜÓæ§WÜÙÜ
®ÜËàPÜÄÓÜ̈ æ ®Ý¿áPÜñÜÌ ñÜÃÜ̧ æà£WÜÙÜ E æ̈ãÂàXWÜÙÜ ®ÜvÜáÊæ
®Ý¿áPÜñÜÌ Ü̈ PèÍÜÆWÜÙÜ®Üá° hÝWÜê£ÔÊæ.

(A) (A) ÊÜáñÜá¤ (R) ¯gÊÝX æ̈

(B) (A) ÓÜáÙÜáÛ ÊÜáñÜá¤ (R) ÓÜñÜÂ

(C) (A) ÓÜñÜÂ ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

(D) (A) ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

8. ÓÜÊÜá¥Üì®æ (A) : PæçWÝÄPÝ ÓÜáÃÜPÜÒñæ¿áá ÃÜPÜÒOæ ÊÜáñÜá¤
BÃæãàWÜÂ WÜá|ÊÜáorÊÜ®Üá° ¯ÐÜuÊÝXÃÜ¸æàPæí¨Üá
ÐÜÃÜñÜá¤� Ü̈� ÓÜíÓæ§WÜÙÜÈÉ »ÝÃÜ£à¿á ®èPÜÃÜÃÜ ÓÜáÃÜPÜÒñæ
TÝñÜÄ±ÜwÓÜáñÜ¤ æ̈.
PÝÃÜ| (R) : iàÊÜ®Ü ÊÜáñÜá¤ PæçWÝÄPÝ A±Ü[ÝñÜWÜÚWæ
®èPÜÃÜÃÜ AíWÜWÜÙÜá ®ÝÍÜPæR ÃÝgÂ ÖÝWÜã Pæàí¨ÜÅ
ÓÜPÝìÃÜPæR PÝÙÜiWæ Jí¨Üá PÝÃÜ|ÊÝXÃÜáñÜ¤Êæ.

(A) (A) ÓÜñÜÂ ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

(B) (A) ÓÜáÙÜáÛ ÊÜáñÜá¤ (R) ÓÜñÜÂ

(C) (A) ÊÜáñÜá¤ (R) ¯gÊÝX æ̈

(D) (A) ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

9. ÓÜÊÜá¥Üì®æ (A) : ¸ÝÆPÝËáìPÜÃÜ ¯ÊÜáãìÆ®æ
ÓÜãPÜ¤ÊÝ Ü̈ PÝ®Üã®ÜáWÜÙÜÈÉ ¯à£ ñÜ¿ÞÃÜPÜÃÜá �ÖÜÙÜ
±ÜÄOÝÊÜáPÝÄ¿ÞX ÓÝÃÜÇÝX æ̈.
PÝÃÜ| (R) : ÖæãàpæÇ�, ±ÜÅÊÝÓæãà Ü̈ÂÊÜá ÊÜááíñÝ Ü̈
AÓÜíZqñÜ PæÒàñÜÅWÜÙÜÈÉ ¸ÝÆPÝËáìPÜÃÜá Öæbc®Ü
±ÜÅÊÜÞ|WÜÙÜÈÉ C¨ÝªÃæ ÊÜáñÜá¤ PÜwÊæá ±ÜÄOÝÊÜá
¸ÝÆPÝËáìPÜÃÜ PÝ®Üã®Üá ÓÜãbÓÜáñÜ¤ æ̈.
(A) (A) ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ
(B) (A) ÊÜáñÜá¤ (R) ¯gÊÝX æ̈
(C) (A) ÓÜñÜÂ ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ
(D) (A) ÓÜáÙÜáÛ ÊÜáñÜá¤ (R) ÓÜñÜÂ

10. ÓÜÊÜá¥Üì®æ (A) : ÓÜíZo®æWÜÙÜ PÜoár¯pÝr¨Ü ÎÓÜá¤
Ë«Ý®ÜWÜÙÜá ®èPÜÃÜÃÜ PÜáí Ü̈áPæãÃÜñæWÜÙÜ®Üá° ñÜXYÓÜáÊÜÈÉ
¿áÍÜÔÕWæ PÝÃÜ|ÊÝX æ̈.
PÝÃÜ| (R) : B«Üá¯PÜ ÓÜíÓæ§WÜÙÜ �ÖÜáñæàPÜ PÜáí Ü̈á
PæãÃÜñæWÜÙÜá PæÙÜÊÜáor¨Ü ÎÓÜá¤ Ë«Ý®ÜWÜÙÜ ¿áÍÜÓÜÕ®Üá°
ÓÜãbÓÜáñÜ¤¨æ.
(A) (A) ÓÜñÜÂ ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ
(B) (A) ÓÜáÙÜáÛ ÊÜáñÜá¤ (R) ÓÜñÜÂ
(C) (A) ÊÜáñÜá¤ (R) ¯gÊÝX æ̈
(D) (A) ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

11. ÊÜáãÆ A®ÜáPÜÅÊÜá Ü̈ÈÉ ÊÜÞÂÓæãÉÃÜÊÜÃÜ Ô¨Ý�íñÜ̈ Ü D
PæÙÜX®Ü AWÜñÜÂWÜÙÜ®Üá° ÊÜÂÊÜÔ§Ô.

1) ÓÜáÃÜPÜÒñæ A¥ÜÊÝ »Ü¨ÜÅñÝ AÊÜÍÜÂPÜñæWÜÙÜá
2) WèÃÜÊÜ AWÜñÜÂWÜÙÜ®Üá°
3) ¨æç×PÜ A¥ÜÊÝ ÊÜáãÆ»ÜãñÜ AWÜñÜÂWÜÙÜ®Üá°
4) ÓÜÌ&ÊÝÓÜ¤ËàPÜÃÜ|
5) ÓÝÊÜÞiPÜ AWÜñÜÂWÜÙÜ®Üá°

(A) 3, 1, 5, 4 ÊÜáñÜá¤ 2
(B) 3, 4, 1, 5 ÊÜáñÜá¤ 2
(C) 2, 1, 5, 4 ÊÜáñÜá¤ 3

(D) 2, 4, 5, 1 ÊÜáñÜá¤ 3
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6. Identify the two off the job training

methods.

1) Coaching

2) Vestibule training

3) Committee assignments

4) Programmed instruction

(A) 1 and 2 only

(B) 2 and 3 only

(C) 2 and 4 only

(D) 3 and 4 only

7. Assertion (A) : Trainings in organizations

to develop leadership qualities among

employees is not being accepted easily

by the public sector organizations in

India.

Reasoning (R) : Irrespective of revamping

of the public sector systems in India,

Leadership training generates leadership

skills among employees.

(A) (A) and (R) are true

(B) (A) is false and (R) is true

(C) (A) is true and (R) is false

(D) (A) and (R) are false

8. Assertion (A) : Industrial safety ensures

safety of employees across organizations

in India by stipulating them to adhere to

safety and health standards.

Reasoning (R) : Rise in loss of life and

limbs of employees involved in industrial

accidents are a cause of concern to the

state and central government.

(A) (A) is true and (R) is false

(B) (A) is false and (R) is true

(C) (A) and (R) are true

(D) (A) and (R) are false

9. Assertion (A) : Legal provisions for

abolishing child labour is proclaimed to

be highly effective by the policy makers.

Reasoning (R) : High incidence of child

labour in unorganized sectors like Hotel,

Tourism etc. indicate a low impact child

labour laws.

(A) (A) and (R) are false

(B) (A) and (R) are true

(C) (A) is true and (R) is false

(D) (A) is false and (R) is true

10. Assertion (A) : Strict disciplinary

procedures of the organizations are

attributed for the success in reducing the

employee grievances.

Reasoning (R) : Low level of grievances

in majority of the modern organizations

indicate success of disciplinary

procedures.

(A) (A) is true and (R) is false

(B) (A) is false and (R) is true

(C) (A) and (R) are true

(D) (A) and (R) are false

11. Arrange the following needs of Maslow’s

theory in its original sequence.

1) Safety or security needs

2) Esteem needs

3) Physiological or basic needs

4) Self-actualization

5) Socialization needs

(A) 3, 1, 5, 4 and 2

(B) 3, 4, 1, 5 and 2

(C) 2, 1, 5, 4 and 3

(D) 2, 4, 5, 1 and 3
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12. ñÜÃÜ̧ æà£ ±ÜÅQÅÁá ÊÜÂÊÜÓæ§¿á®Üá° ÊÜáãÆ ÃÜã±Ü̈ ÜÈÉ

£ÚÔ.

1) ¸ÝÖÜÂ ñÜÃÜ̧ æà£ ÓèÆ»ÜÂWÜÙÜ®Üá° ÖÜávÜáPÜáÊÜâ Ü̈á

2) ñÜÃÜ¸æà£ ±ÜäÊÜì ÖÝWÜã ®ÜíñÜÃÜ¨Ü ñÜÃÜ¸æà£

ÓæàÄ Ü̈íñæ PÝ¿áìñÜíñÜÅ̈ ÜÈÉ  A¼ÊÜê©�±ÜwÓÜáÊÜâ̈ Üá

3) ñÜÃÜ¸æà£ ±ÜÅ¿áñÜ°WÜÙÜ ÊÜåèÆÂÊÜÞ±Ü®Ü

4) ñÜÃÜ¸æà£¿á JpÝrÃæ ÊÜáñÜá¤ ÊÜÞvÜãÂÇ�

ñÜ¿ÞÄ

5) ®èPÜÃÜÃÜ ñÜÃÜ̧ æà£ AWÜñÜÂWÜÙÜ®Üá° ̄ |ìÀáÓÜáÊÜâ Ü̈á

6) BíñÜÄPÜ ÊÜáñÜá¤ ¸ÝÖÜÂ ÓÜí±Ü®Üã¾ÆWÜÙæãí©Wæ

¯©ìÐÜr ÊÜáñÜá¤ ÓÝÊÜÞ®ÜÂ PÝ¿áìPÜÅÊÜáWÜÙÜ®Üá°

BÁãàiÓÜáÊÜâ Ü̈á

(A) 4, 5, 3, 1, 6 ÊÜáñÜá¤ 2

(B) 1, 5, 4, 3, 2 ÊÜáñÜá¤ 6

(C) 5, 1, 6, 4, 3 ÊÜáñÜá¤ 2

(D) 5, 1, 2, 4, 6 ÊÜáñÜá¤ 3

13. ÊÜê£¤¿á®Üá° A¼ÊÜê©� ÊÜÂÊÜÓæ§ ÓÝ§²ÓÜáÊÜÈÉ AÊÜâWÜÙÜ

A®ÜáPÜÅÊÜáÊÜ®Üá° £ÚÔ.

1) ´ÜÈñÝíÍÜWÜÙÜá

2) AWÜñÜÂWÜÙÜá

3) ËÐÜ®�

4) QÅ¿Þ Áãàg®æ

(A) 2, 3, 1 ÊÜáñÜá¤ 4

(B) 2, 3, 4 ÊÜáñÜá¤ 1

(C) 2, 4, 3 ÊÜáñÜá¤ 1

(D) 2, 1, 4 ÊÜáñÜá¤ 3

14. ËÊÜáÍÝìñÜ¾PÜ ÆPÜÒ| ËÍæÉàÐÜOæ PÜÅÊÜáWÜÙÜ®Üá° ÊÜÂÊÜÔ§Ô.
1) ÊÜåèÆÂÊÜÞ±Ü®Ü ÊÜáñÜá¤ AÊÜâWÜÙÜ®Üá° AÙæ¿áÆá

ÆPÜÒ|WÜÙÜá ÊÜáñÜá¤ ÓÜãPÜ¤ Ë«Ý®ÜWÜÙÜá ÓÜãaÝÂíPÜ
A¼ÊÜê©�

2) ±ÜÅ£ PæÆÓÜPæR æ̧àPÝ Ü̈ ¯ÊÜìÖÜOÝ ÊÜáñÜá¤ CñÜÃÜ
PèÍÜÆWÜÙÜ®Üá° ¯«ÜìÄÔ ±Üqr ÊÜÞvÜáÊÜâ¨Üá

3) ±ÜÅ£ PæÆÓÜPæR æ̧àPÝ Ü̈ ñÝí£ÅPÜ PèÍÜÆWÜÙÜ®Üá°
¯«ÜìÄÔ ±Üqr ÊÜÞvÜáÊÜâ¨Üá

4) ±ÜÅ£ PæÆÓÜPæR AWÜñÜÂËÃÜáÊÜ ÊÜñÜì®æ¿á
PèÍÜÆWÜÙÜ®Üá° ¯«ÜìÄÔ ±Üqr  ÊÜÞvÜáÊÜâ Ü̈á

(A) 4, 3, 1 ÊÜáñÜá¤ 2
(B) 3, 4, 1 ÊÜáñÜá¤ 2
(C) 3, 1, 4 ÊÜáñÜá¤ 2
(D) 3, 4, 2 ÊÜáñÜá¤ 1

15. D PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©Ô :
1) WÝÅµP� ÃæàqíW� a) ®èPÜÃÜ ÊÜåèÆÂÊÜÞ±Ü®Ü

ÓæRàÇ�Õ Jí Ü̈á WÜáí±Üâ
ÊÜåèÆÂÊÜÞ±ÜPÜÄí Ü̈
AÙæ¿ááÊÜâ Ü̈á

2) hæãàw¿Þ Ü̈ b) ÓÝí±ÜÅ¨ÝÀáPÜ
ÖæãàÈPæ Ë«Ý®Ü©í Ü̈ ñÜ®Ü° E®Ü°ñÜ
Ë«Ý®Ü ®èPÜÃǕ í Ü̈ ÊÜåèÆÂ

AÙæ¿ááÊÜâ Ü̈á
3) WÜãÅ±� A±æùÓÜÇ� c) Êæç¿áQ¤PÜ ÓÝ«Ü®æ¿á®Üá°

ÓÜí±Üä|ì ±ÜÅÊÜÞ~ñÜPæR
ÖæãàÈÓÜáÊÜâ Ü̈á

4) WÜá±Ü¤ ÊÜÃÜ© d) E æ̈ãÂàX¿á ÖæãàÈPæ
CñÜÃÜ ®èPÜÃÜÃæãqrWæ

ÓÜíPæàñÜWÜÙÜá :
1 2 3 4

(A) c d b a

(B) c b d a

(C) c a b d

(D) c d a b
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12. Arrange the process of training in its

original form.

1) Search external training facilities.

2) Develop in-house training strategy

including pre and post-training.

3) Evaluate training efforts.

4) Prepare training packages and

modules.

5) Assessing training needs of

employees.

6) Organize specific and general

programmes with internal and

external resources.

(A) 4, 5, 3, 1, 6 and 2

(B) 1, 5, 4, 3, 2 and 6

(C) 5, 1, 6, 4, 3 and 2

(D) 5, 1, 2, 4, 6 and 3

13. Arrange the following steps in

establishing a career development

system in their sequence.

1) Results

2) Needs

3) Vision

4) Action plan

(A) 2, 3, 1 and 4

(B) 2, 3, 4 and 1

(C) 2, 4, 3 and 1

(D) 2, 1, 4 and 3

14. Arrange the actions of Critical Attribute

analysis in sequence.

1) Develop indicators for the attributes

and appropriate methods to assess

and measure them.

2) Determine and list managerial and

other skills required for each job.

3) Determine and list the technical

skills required for each job.

4) Determine and list the behavioural

skills required for each job.

(A) 4, 3, 1 and 2

(B) 3, 4, 1 and 2

(C) 3, 1, 4 and 2

(D) 3, 4, 2 and 1

15. Match the following :

1) Graphic rating a) Employee

scales appraisal by a

group of
appraisers

2) Paired b) Traditional

comparison method where

method employee is

appraised by his

Superior

3) Group c) Compare individual

Appraisal performance to an

absolute standard

4) Confidential d) Comparison of

reports one employee with

all other employees

Code :

1 2 3 4

(A) c d b a

(B) c b d a

(C) c a b d

(D) c d a b
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16. D PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©Ô :
±Üqr & 1 ±Üqr & 2

1) CípæÈhæ®�Õ a) ÓÜí±Üä|ìÊÝX Jí Ü̈á
pæÓ�r PæÆÓÜ ÊÜÞvÜÆá ÓÝÊÜá¥ÜÂì

2) »ÝÊÜ®ÝñÜ¾PÜ b) ±ÜÓæì±Üâc$ ÂÊÜÇ� ÊæàWÜ AÙÜñæ
±ÜÅÊÜÞ| ÓÝÊÜá¥ÜÂì ÊÜáñÜá¤ ¿Þí£ÅPÜ

ËÐÜ¿áWÜÙÜ hÝn®Ü
3) ®æç±Üâ|Â c) Pæç²w ̈ ÜPÜÒñæ, ÊæãàpÝÃ�

±ÜÄàPæÒWÜÙÜá ÓÝÊÜá¥ÜÂì ÊÜáñÜá¤ PÜ|á¡ &Pæç
ÓÜí�í«Ü AÙæ¿ááÊÜâ Ü̈á

4) ÊæáPÝÂ¯PÜÇ� d) PÜaæàÄ PæÆÓÜPæR ̧ æàPÝ Ü̈ ̄ ©ìÐÜr
ÁãàWÜÂñÝ ÁãàWÜÂñæ¿á®Üá° AÙæ¿ááÊÜâ̈ Üá

5) ÊÜá®ÜÍÝÏÔ÷à¿á e) �á©� ±ÜÅÊÜÞ| AÙæ¿ááÊÜâ Ü̈á
±ÜÄàPæÒWÜÙÜá

6) WÜáÊÜÞÓÜ¤ f) »ÝÊÜ®ÝñÜ¾PÜ ±ÜÅÊÜÞ|
ÁãàWÜÂñÝ AÙæ¿ááÊÜâ Ü̈á
±ÜÄàPæÒWÜÙÜ®Üá°

ÓÜíPæàñÜWÜÙÜá :
1 2 3 4 5 6

(A) e f b c d a
(B) e b f c a d
(C) e c b f a d
(D) e f a b c d

17. D PæÙÜX®Ü aÜoáÊÜqPæWÜÙÜ®Üá° Öæãí©Ô :
1) hÝ¸� a) ÖÜ|PÝÓÜá ±æäÅàñÝÕÖÜ

ÊÜåèÆÂÊÜÞ±Ü®Ü Áãàg®æWÜÙÜ®Üá° ¯àvÜáÊÜâ Ü̈á
ÊÜáñÜá¤  ±ÜÄÎàÈÓÜáÊÜâ Ü̈á

2) ÊæàñÜ®Ü ÊÜáñÜá¤ b) æ̧ãà®ÜÓ� BP�r , 1965 ÃÜ
ÓÜí�ÙÜ ±ÜÅPÝÃÜ ÍÝÓÜ®Ü�¨Ü�
BvÜÚñÜPæR æ̧ãà®ÜÓ� ±ÝÊÜ£

3) C®æÕíqÊ�Õ c) ËË«Ü ±ÜäÃÜPÜ
±ÜÅÁãàg®ÜWÜÙÜ®Üá°

4) æ̧ãà®ÜÓ�      d) E¨æãÂàWÜWÜÙÜ ñÜáÆ®ÝñÜ ¾P Ü
ÊÜåèÆÂÊÜ®Üá° ̄ «ÜìÄÓÜáÊÜ ±ÜÅQÅÁá

5) A±ÜÅ«Ý®Ü e) A¼ÊÜê©� ÊÜáñÜá¤ ÓÜãPÜ¤
ÇÝ»ÜWÜÙÜ®Üá° ÊæàñÜ®Ü ÊÜáñÜá¤ ÓÜí�ÙÜ

PÝ¿áìPÜÅÊÜá Ü̈ PÝ¿áì
ÓÜíPæàñÜWÜÙÜá :

1 2 3 4 5
(A) d a e b c
(B) d e a b c
(C) d b e a c
(D) b d e a c

¯ æ̈ìàÍÜ®Ü : PæÙÜWæ PæãqrÃÜáÊÜ ±ÝÂÃÝ K© ±ÜÅÍæ° ÓÜíTæÂ
18 ÊÜáñÜá¤ 19 PæR EñÜ¤¤ÄÔ :

ÓÝ§®Ü ÓÜÃÜ© A¼ÊÜê©�¿á ±ÜÅÊÜááS E æ̈ªàÍÜ ÊÜÂÊÜÖÝÃÜ̈ ÜÈÉ
ñÜÃÜ̧ æà£¿á®Üá° ËÓÝ¤ÃÜWæãÚÓÜáÊÜâ Ü̈á ñÜÃÜ̧ æà£¨ÝÃÜ®Ü Jí Ü̈á
PæÆÓÜ, PèÍÜÆÂ ÊÜáñÜá¤ hÝn®ÜÊÜ®Üá° ±Üvæ̈ ÜáPæãívÜá B PæÆÓÜ̈ Ü
A®Üá»ÜÊÜ, ñÜÃÜ̧ æà£ ÊÜáñÜá¤ hÝn®Ü ±Üvæ¿á�ÖÜá Ü̈á. ñÜÃÜ̧ æà£
Jí Ü̈á PæÆÓÜ©í Ü̈ ÊÜáñæã¤í Ü̈á PæÆÓÜ̈ ÜÈÉ ̄ ¿áñÜPÝÈPÜÊÝX
ÓÜáñÜá¤ÊÜ ÊæàÙæ, AÊÜ®Üá A¥ÜÊÝ AÊÜÙÜá Jí Ü̈á ÓÝÊÜÞ®ÜÂ ×®æ°Çæ
±Üvæ¨ÜáPæãÙÜáÛñÝ¤Ãæ. ÁãàiñÜ ÓÜÃÜ© PÝ¿áìPÜÅÊÜá¨ÜÈÉ ,

PæÆÓÜÊÜ®Üá° 6 £íWÜÙÜáWÜÚí¨Ü Jí¨Üá ÊÜÐÜì¨Ü AÊÜ�WÜÙÜÈÉ
ÊÜÞvÜÇÝWÜáñÜ¤¨æ. ±ÝÅPÜrÃ� ÊÜáñÜá¤ WÝÂí�Ç� PÜí±Ü¯WÜÙÜÈÉ
E¨ÝÖÜÃÜOæWæ, ñÜÃÜ¸æà£ ÓÜÖÝ¿áPÜ ÊæáàÈÌaÝÃÜPÜ Gí¨Üá
CÇÝTæ ±ÜÅÊæàÎÓÜáñÝ¤®æ. PÜÅÊæáà|, ÓÜÖÝ¿áPÜ PÝ¿áì ÊÜáãÆPÜ
ÊæáàÈÌaÝÃÜPÜ PæÆÓÜ, PÝ¿áì PÜÈ¿ááñÝ¤®æ. PæÆ ÓÜÊÜá¿á Ü̈
®ÜíñÜÃÜ ÊæáàÈÌaÝÃÜPÜ ÓÜÖÝ¿áPÜ ÊæáàÈÌaÝÃÜPÜ, PÜñÜìÊÜÂWÜÙÜ®Üá° ,
Jí¨æãí¨ÝX ÊÜWÝìÀáÓÜáÊÜâ¨ÜÄí¨Ü P æÆÓÜ©í¨Ü
ÖæãÃÜ¹àÙÜáñÝ¤®æ. ÊÜáãÆ ÊæáàÈÌaÝÃÜPÜ AÊÜÃÜ®Üá °
ÓÜÖÝ¿áPÜÃÝX ÊÜáñæã¤í Ü̈á Ë»ÝWÜPæR ÓÜáñÜá¤ÊÜ ÊÜáñÜá¤ C¨æà
±ÜÅQÅÁáWæ JÙÜWÝWÜ¸æàPÝWÜáñÝ¤®æ.

18. ÓÝ§®Ü ÓÜÃÜ© A¼ÊÜê©�¿á ±ÜÅÊÜááS E æ̈ªàÍÜÊæà®Üá ?

(A) ñÜÃÜ̧ æà£ ÊÜááíb®Ü̈ Üá ËÓÝ¤ÃÜWæãíw æ̈

(B) ñÜÃÜ̧ æà£ PÝÂ®ÝÌÓ� ËÓÝ¤ÃÜWæãíw æ̈

(C) ñÜÃÜ¸æà£ ×®æ°Çæ¿áá ËÓÝ¤ÃÜWæãíw æ̈

(D) ñÜÃÜ¸æà£ A®Üá»ÜÊÜ ËÓÝ¤ÃÜWæãíw æ̈

19. BÃÜá £íWÜÙÜáWÜÚí Ü̈ Jí Ü̈á ÊÜÐÜì Ü̈ÊÜÃæWæ PæÆÓÜ
� Ü̈ÇÝÀáÓÜáÊÜâ Ü̈®Üá°

(A) ÁãàiñÜÊÜÆÉ Ü̈ £ÃÜáWÜáËPæ PÝ¿áìPÜÅÊÜá

(B) ÁãàiñÜ £ÃÜáWÜáËPæ PÝ¿áìPÜÅÊÜá

(C) ¯SÃÜ £ÃÜáWÜáËPæ PÝ¿áìPÜÅÊÜá

(D) ±ÜÅÓÝ¤²ñÜ £ÃÜáWÜáËPæ PÝ¿áìPÜÅÊÜá
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16. Match the following :
A B

1) Intelligence a) Ability to do a job
test perfectly

2) Emotional b) Measure capacities
Quotient of perceptual speed

and knowledge of
mechanical matters

3) Skill tests c) Measure manual
dexterity, motor
ability and eye-hand
coordination

4) Mechanical d) Measure specific
aptitude aptitude required for

office work
5) Psychomotor e) Measure

tests Intelligence Quotient
6) Clerical f) Measure Emotional

aptitude tests Quotient
Code :

1 2 3 4 5 6
(A) e f b c d a
(B) e b f c a d
(C) e c b f a d
(D) e f a b c d

17. Match the following :
1) Job a) Administering and

evaluation reviewing the schemes
of financial incentives.

2) Wage and b) Payment of statutory
salary Bonus according to
administration Bonus Act, 1965.

3) Incentives c) Wide variety of
supplementary benefits.

4) Bonus d) Process of determining
relative worth of jobs.

5) Fringe e) Developing and
Benefits operating a suitable wage

and salary programme.
Code :

1 2 3 4 5
(A) d a e b c
(B) d e a b c
(C) d b e a c
(D) b d e a c

Direction : Read the para given below and

answer the question number 18 and 19.

The major objective of position rotation

development is that of broadening the

background of the trainee in the business.

On-the-job experience, coaching and

understudying are narrow, in the sense that the

trainee acquires skill and knowledge in the one

job. If the trainee is rotated periodically from one

job to another, he or she acquires a general

background. In a planned rotation program, the

job switches are made in periods of from 6 months

to a year. In the Proctor and Gamble Company,

for example, a trainee may enter a department

as an assistant supervisor. Gradually, the

assistant learns the supervisor’s job, function by

function. Over a period of time, the supervisor is

trained out of a job by transferring the duties, one

by one, to the assistant supervisor. The original

supervisor is them rotated to another department

as an assistant and will there undergo a similar

process.

18. What is the major objective of position

rotation development ?

(A) Broadening the foreground of the

trainee

(B) Broadening the canvas of the

trainee

(C) Broadening the background of the

trainee

(D) Broadening the experience of the

trainee

19. The job switches are made in periods

of from 6 months to a year under

(A) Unplanned Rotation Programme

(B) Planned Rotation Programme

(C) Precise Rotation Programme

(D) Proposed Rotation Programme
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20. ÊÜÞÃÜáPÜpær¿á ÓÜ§ÙÜ »è£PÜÊÝXÃÜ�ÖÜá Ü̈á, Cí¥Ü PÜvæ
¯àÊÜâ ÍÝ²íW� ÊÜÞvÜ�ÖÜá¨Üá, ÊÜÞÃÜáPÜpær hÝWÜ
wioÇ� hÝWÜ B¨ÝWÜ, AÈÉ ¯àÊÜâ ÊÜÞvÜáÊÜ
ÍÝ²íW� __________ Gí Ü̈á PÜÃæ¿ááñÝ¤Ãæ.

(A) Cío®æìp� (AíñÜhÝìÆ)

(B) CípÝÅ®æp�

(C) Ëáà®ÜáWÝÄPæ �Çæ

(D) QÅàvæ �Çæ

21. __________ Gí Ü̈Ãæ WæãñÝ¤ Ü̈ ÊÜáãÆ©í Ü̈
A±ÜìOæ.

(A) ¸ÝÅ$Âív�

(B) q.Ë.

(C) ÃæµÅgÃæàoÃ�

(D) BpæãàÊæã¸æçÇ�

22. EñÜ³®Ü°̈ Ü ±Ü̈ ÜÃÜWÜÙÜ®Üá° ÓÜÄ¿Þ Ü̈ PÜÅÊÜá Ü̈ÈÉ hæãàwÔ :

I) PæãàÃ� ±ÜÅÁãàg®Ü, ÊÜáãÆ EñÜ³®Ü°

II) ¯ÄàQÒñÜ EñÜ³®Ü° , ÊÜê©�ÓÜáÊÜ EñÜ³®Ü°

III) ÓÜí»ÝÊÜÂ EñÜ³®Ü°

IV) ¸ÝÅívæv� EñÜ³®Ü°

(A) I, II ÊÜáñÜá¤ IV ÓÜÄ

(B) I, III ÊÜáñÜá¤ IV ÓÜÄ

(C) I, II ÊÜáñÜá¤ III ÓÜÄ

(D) I, IV ÊÜáñÜá¤ II ÓÜÄ

23. __________ AíñÜÃÜÃÝÑóà¿á ÊÜÞÃÜáPÜpær
ñæãvÜXÔPæãÙÜÛÆá ÓÜÃÜÙÜ ÊÜÞWÜìÊÝX æ̈.

(A) gíq E Ü̈ÂÊÜá

(B) ®æàÃÜ ÖÜãwPæ

(C) ±ÜÃÜÊÝ®ÜX

(D) ®æàÃÜ ÃÜ´Üâ¤

24. Jí Ü̈á Ë»ÝWÜ A æ̈à PÜí±Ǖ ¿áÈÉ C®æã°í Ü̈á
Ë»ÝWÜÊÜ®Üá° Ë�ÓÜáñÜ¤ æ̈, B æ̧Çæ __________

Gí Ü̈á PÜÃæ¿áÇÝWÜáñÜ¤ æ̈.

(A) Pæç aÝaÜáÊÜÐÜár ̧ æÇæ (B) ¸æÇæ ÊæaÜc

(C) ÊÜWÝìÊÜOæ æ̧Çæ (D) ÊÜÞÃÜáPÜpær ̧ æÇæ

25. EñÜ³®Ü° BËÐÝRÃÜ D GÃÜvÜá ÃÜã±ÜWÜÙÜ®Üá° Öæãí© æ̈.

i) ×í Ü̈áÚ Ü̈ BËÐÝRÃÜ

ii) ´ÝÊÜìv�ì BËÐÝRÃÜ

iii) Æí� BËÐÝRÃÜ

iv) ÊÜÞÃÜáPÜpær  BËÐÝRÃÜ

(A) i ÊÜáñÜá¤ ii ÓÜÄ¿ÞXÊæ

(B) i ÊÜáñÜá¤ iii ÓÜÄ¿ÞXÊæ

(C) ii ÊÜáñÜá¤ iii ÓÜÄ¿ÞXÊæ

(D) iii ÊÜáñÜá¤ iv ÓÜÄ¿ÞXÊæ

26. ±ÝÂPæàgáWÜÙÜá ¿ÞÊÜ PÜÅÊÜá Ü̈ÈÉ ÊÜáãÃÜá ±Ü̈ ÜÃÜWÜÙÜ®Üá°
Öæãí©ÃÜáñÜ¤Êæ

I) ±ÝÅ¥ÜËáPÜ ±ÝÂPæàh�

II) ¸ÝÅ$Âív� ±ÝÂPæàh�

III) ÊÜÞ«ÜÂËáPÜ ±ÝÂPæàh�

IV) Î²³íW� ±ÝÂPæàh�

(A) I, II ÊÜáñÜá¤ IV ÓÜÄ (B) I, II ÊÜáñÜá¤ III ÓÜÄ

(C) I, III ÊÜáñÜá¤ IV ÓÜÄ (D) II, III ÊÜáñÜá¤ IV ÓÜÄ

27. A®Üá»ÜÊÜ/PÜÈPæ PÜÊ�ì æ̧Çæ PÜoárËPæÁáí Ü̈Ãæ

I) ÓÜÃÝÓÜÄ ÊæaÜc CÚPæ

II) JoárWÜãw¨Ü EñÜ³®Ü°¨Ü A®Üá»ÜÊÜ

III) JoárWÜãwÆÉ¨Ü EñÜ³®Ü°¨Ü A®Üá»ÜÊÜ

IV) JoárWÜãw¨Ü EñÜ³®Ü° PÜÆ³®æWÜÙÜá

(A) I ÊÜáñÜá¤ IV ÓÜÄ (B) II ÊÜáñÜá¤ IV ÓÜÄ

(C) III ÊÜáñÜá¤ I ÓÜÄ (D) I ÊÜáñÜá¤ II ÓÜÄ
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20. The market place is physical, such as a

store you shop in, the market space is

digital, as where you shop on

(A) Internet

(B) Intranet

(C) Fishing Net

(D) Sports Net

21. A ____________ is an offering from a

known source.

(A) Brand

(B) T.V.

(C) Refrigerator

(D) Automobile

22. Arrange Product levels in order :

I) Core benefit, basic product

II) Expected Product, Augment

Product

III) Potential Product

IV) Branded Product

(A) I, II and IV are true

(B) I, III and IV are true

(C) I, II and III are correct

(D) I, IV and II are correct

23. _________ is a simple way to engage in

International marketing.

(A) Joint Venture

(B) Direct Investment

(C) Licensing

(D) Direct Exports

24. When one division charges another
division in the same company, that
pricing is known as

(A) Arm’s length price

(B) Cost price

(C) Transfer price

(D) Market price

25. Product Invention has two forms, they are

i) Backward Invention

ii) Forward Invention

iii) Vertical Invention

iv) Market Invention

(A) i and ii are correct

(B) i and iii are correct

(C) ii and iii are correct

(D) iii and iv are correct

26. Packages have three layers, in the order

I) Primary Package

II) Brand Package

III) Secondary Package

IV) Shipping Package

(A) I, II and IV are correct

(B) I, II and III are correct

(C) I, III and IV are correct

(D) II, III and IV are correct

27. Experience/Learning curve pricing is

I) Decline in the average cost

II) With accumulated production
experience

III) Without accumulated production
experience

IV) With accumulated production ideas

(A) I and IV are correct

(B) II and IV are correct

(C) III and I are correct

(D) I and II are correct
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28. ÊÜÞÃÜáPÜpær  ÊÜÂÊÜÓæ§¿áÈÉÃÜáÊÜ ËñÜÃÜOÝ hÝÆÊÜâ PæÙÜX®Ü
¿ÞÊÜ ¿ÞÊÜ hÝÆWÜÙÜ®æã°ÙÜWæãíwÃÜáñÜ¤¨æ ?

I) Æí� hÝÆ II) ÓÜÊÜáñÜÆ hÝÆ

III) ÍÜã®ÜÂ hÝÆ IV) �ÖÜá hÝÆ

(A) I, II ÊÜáñÜá¤ III ÓÜÄ (B) I, III ÊÜáñÜá¤ IV ÓÜÄ

(C) III, IV ÊÜáñÜá¤ I ÓÜÄ (D) I, II ÊÜáñÜá¤ IV ÓÜÄ

29. ±ÜÄOÝÊÜáPÝÄ ÓÜíÊÜÖÜ®æ¿á®Üá° A¼ÊÜê©�±ÜwÓÜáÊÜÈÉ
Öæãí©ÃÜáÊÜ ÖÜíñÜWÜÙÜ®Üá° PÜÅÊÜá¨ÜÈÉ hæãàwÔ¨ÜÃæ,
A Ü̈á D PæÙÜX®Üí£ÃÜáñÜ¤ æ̈.

(A) WÜáÃÜá£ÓÜáÊÜâ¨Üá pÝWæìp� ±æÅàPÜÒPÜÃÜ®Üá° ,

E¨æªàÍÜWÜÙÜ®Üá° ¯«ÜìÄÓÜáÊÜâ¨Üá, ÓÜí±ÜPÜì
Ë®ÝÂÓÜ, B¿áª aÝ®ÜÇ�, �hæp� ÓÝ§²ÓÜÆá,
ÊÜÞ«ÜÂÊÜá ¯«ÜìÄÓÜáÊÜâ¨Üá, ´ÜÈñÝíÍÜ
ÊÜÞ±Ü®Ü, ÊÝÂ±ÝÃæãà¨ÜÂÊÜá¨Ü AíñÜWÜìñÜ
ÓÜí±ÜPÜìWÜÙÜ®Üá° ¯ÊÜì×ÓÜáÊÜâ¨Üá

(B) ÊÜÞ«ÜÂÊÜá ¯«ÜìÄÓÜáÊÜâ¨Üá, ´ÜÈñÝíÍÜ
ÊÜÞ±Ü®Ü, ÊÝÂ±ÝÃæãà¨ÜÂÊÜá¨Ü AíñÜWÜìñÜ
ÓÜí±ÜPÜìWÜÙÜ®Üá° ¯ÊÜì×ÓÜáÊÜâ¨Üá, �hæp�
ÓÝ§²ÓÜÆá, B¿áª aÝ®ÜÇ�, ÓÜí±ÜPÜì Ë®ÝÂÓÜ,
E æ̈ªàÍÜWÜÙÜ®Üá° ̄ «ÜìÄÓÜáÊÜâ Ü̈á, WÜáÃÜá£ÓÜáÊÜâ Ü̈á
pÝWæìp� ±æÅàPÜÒPÜÃÜ®Üá°

(C) ´ÜÈñÝíÍÜ ÊÜÞ±Ü®Ü, ÊÝÂ±ÝÃæãà¨ÜÂÊÜá¨Ü
AíñÜWÜìñÜ ÓÜí±ÜPÜìWÜÙÜ®Üá° ¯ÊÜì×ÓÜáÊÜâ¨Üá,
ÊÜÞ«ÜÂÊÜá ̄ «ÜìÄÓÜáÊÜâ Ü̈á, �hæp� ÓÝ§²ÓÜÆá,
B¿áª aÝ®ÜÇ�, ÓÜí±ÜPÜì Ë®ÝÂÓÜ, E æ̈ªàÍÜWÜÙÜ®Üá°
¯«ÜìÄÓÜáÊÜâ Ü̈á, WÜáÃÜá£ÓÜáÊÜâ Ü̈á pÝWæìp�
±æÅàPÜÒPÜÃÜ®Üá°

(D) ÓÜí±ÜPÜì Ë®ÝÂÓÜ, E æ̈ªàÍÜWÜÙÜ®Üá° ̄ «ÜìÄÓÜáÊÜâ̈ Üá,
WÜáÃÜá£ÓÜáÊÜâ Ü̈á pÝWæìp� ±æÅàPÜÒPÜÃÜ®Üá° , B¿áª
aÝ®ÜÇ�, �hæp� ÓÝ§²ÓÜÆá, ÊÜÞ«ÜÂÊÜá
¯«ÜìÄÓÜáÊÜâ¨Üá,  ´ÜÈñÝíÍÜ ÊÜÞ±Ü®Ü,
ÊÝÂ±ÝÃæãà Ü̈ÂÊÜá Ü̈ AíñÜWÜìñÜ ÓÜí±ÜPÜìWÜÙÜ®Üá°
¯ÊÜì×ÓÜáÊÜâ¨Üá

30. ÊÜÞÃÝo ñÜívÜWÜÙÜ Ë®ÝÂÓÜ ÖÜíñÜWÜÙÜá ×àWæ ÓÝWÜáñÜ¤̈ æ.

(A) ÊÜÞÃÜáPÜpær ÍÜQ¤ E¨æªàÍÜWÜÙÜá, ÊÜÞÃÜáPÜpær  ÍÜQ¤
ñÜíñÜÅ, ÊÜÞÃÜáPÜpær ÍÜQ¤ ÃÜaÜ®æ, ÊÜÞÃÜáPÜpær  ÍÜQ¤
WÝñÜÅ, ÊÜÞÃÜáPÜpær  ÍÜQ¤ ±ÜÄÖÝÃÜ

(B) ÊÜÞÃÜáPÜpær  ÍÜQ¤ WÝñÜÅ, ÊÜÞÃÜáPÜpær ÍÜQ¤ ±ÜÄÖÝÃÜ,
ÊÜÞÃÜáPÜpær  ÍÜQ¤ ÃÜaÜ®æ, ÊÜÞÃÜáPÜpær ÍÜQ¤ ñÜíñÜÅ,
ÊÜÞÃÜáPÜpær  ÍÜQ¤ E¨æªàÍÜWÜÙÜá

(C) ÊÜÞÃÜáPÜpær  ÍÜQ¤ ±ÜÄÖÝÃÜ, ÊÜÞÃÜáPÜpær  ÍÜQ¤ ÃÜaÜ®æ,
ÊÜÞÃÜáP Üpæ r  Í ÜQ ¤ WÝñÜ Å, ÊÜÞÃÜáP Üpæ r  Í ÜQ ¤
E¨æªàÍÜWÜÙÜá, ÊÜÞÃÜáPÜpær  ÍÜQ¤ ñÜíñÜÅ

(D) ÊÜÞÃÜáPÜpær  ÍÜQ¤ ÃÜaÜ®æ, ÊÜÞÃÜáPÜpær  ÍÜQ¤ ñÜíñÜÅ,
ÊÜÞÃÜáPÜpær  ÍÜQ¤ E¨æªàÍÜWÜÙÜá, ÊÜÞÃÜáPÜpær  ÍÜQ¤
WÝñÜÅ, ÊÜÞÃÜáPÜpær ÍÜQ¤ ±ÜÄÖÝÃÜ

31. ÊÜÞÃÝo ñÜívÜWÜÙÜ ÊÜÂÊÜÓÝ§±Ü®Ü ±ÜÅQÅÁá¿á ÖæhæjWÜÙÜá
×àWæ ÓÝWÜáñÜ¤¨æ. AÊÜâWÜÙÜ Jí¨Üá ̄ ©ìÐÜr  PÜÅÊÜáÊÜ®Üá°
WÜáÃÜá£Ô.

(A) ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜ ÊæáàÈÌaÝÃÜOæ, ±æÅàÃÜPÜ
ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá,ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜ
ÊÜåèÆÂÊÜÞ±Ü®Ü, ñÜÃÜ̧ æà£ ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá,
®æàÊÜáPÝ£ ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá

(B) ñÜÃÜ¸æà£ ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá, ®æàÊÜáPÝ£
ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá, ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜ
ÊæáàÈÌaÝÃÜPÜ, ±æÅàÃÜPÜ ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá,
ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜ ÊÜåèÆÂÊÜÞ±Ü®Ü

(C) ÊÜÞÃÝo ±Ü Å£¯�WÜÙÜ ÊæáàÈÌaÝÃÜOæ,
ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜ ÊÜåèÆÂÊÜÞ±Ü®Ü, ±æÅàÃÜPÜ
ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá, ñÜÃÜ¸æà£ ÊÜÞÃÝo
±ÜÅ£¯�WÜÙÜá, ®æàÊÜáPÝ£ ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá

(D) ®æàÊÜáPÝ£ ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá, ñÜÃÜ¸æà£
ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá, ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜ
ÊæáàÈÌaÝÃÜOæ, ±æÅàÃÜPÜ ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜá,
ÊÜÞÃÝo ±ÜÅ£¯�WÜÙÜ ÊÜåèÆÂÊÜÞ±Ü®Ü
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28. Distribution channels in the marketing

system consists of

I) Vertical Channel

II) Horizontal Channel

III) Zero Channel

IV) Multi Channel

(A) I, II and III are correct

(B) I, III and IV are correct

(C) III, IV and I are correct

(D) I, II and IV are correct

29. Steps in developing effective

communication are arranged in set

order. It goes like

(A) Identifying target audience, determine

objectives, design communications,

select channels, establish budget,

decide on media mix, measure

results, manage integrated marketing

communications.

(B) Decide on media mix, measure results,

manage integrated marketing

communications, establish budget,

select channels, design

communications, determine

objectives, identifying target audience

(C) Measure results, manage integrated

marketing communications, decide

on media mix, establish budget, select

channels, design communications,

determine objectives, identifying

target audience

(D) Design communications, determine

objectives, identifying target audience,

select channels, establish budget,

decide on media mix, measure

results, manage integrated marketing

communications

30. Steps in designing the sales force are

given in a definite order. It goes as

(A) Sales force objectives, sales force

strategy, sales force structure, sales

force size, sales force compensation

(B) Sales force size, sales force

compensation, sales force structure,

sales force strategy, sales force

objectives

(C) Sales force compensation, sales

force structure, sales force size,

sales force objectives, sales force

strategy

(D) Sales force structure, sales force

strategy, sales force objectives, sales

force size, sales force compensation

31. Steps in managing the sales force are

organized in a certain order. It is as

(A) Supervising sales representatives,

motivating sales representatives,

evaluating sales representatives,

training sales representatives,

recruiting sales representatives

(B) Training sales representatives,

recruiting sales representatives,

supervising sales representatives,

motivating sales representatives,

evaluating sales representatives

(C) Supervising sales representatives,

evaluating sales representatives,

motivating sales representatives,

training sales representatives,

recruiting sales representatives

(D) Recruiting sales representatives,

training sales representatives,

supervising sales representatives,

motivating sales representatives,

evaluating sales representatives
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32. D PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ Ü̈á Jí Ü̈á ¯©ìÐÜrÊÝ Ü̈

±ÜÄOÝÊÜáPÝÄ ÊÜÞÃÝo Ü̈ ±ÜÅÊÜááS

ÖÜíñÜWÜÙÜ®æã°ÙÜWæãíw¨æ ?

(A) ±ÜÄËàPÜÒOÝ ÊÜáñÜá¤ AÖÜìñÝ, ±ÜäÊÜìË«Ý®Ü,

±ÜÅÓÜá¤£ ÊÜáñÜá¤ ±ÜÅ¨ÜÍÜì®Ü, ÖæãÃÜ�ÃÜáÊÜâ¨ÜPæR

BPæÒà±ÜOæWÜÙÜá, ÊÜááPÝ¤¿á, A®ÜáÓÜÄÓÜáÊÜâ Ü̈á

ÊÜáñÜá¤ ¯ÊÜìÖÜOæ

(B) ÖæãÃÜ�ÃÜáÊÜâ Ü̈PæR BPæÒà±ÜOæWÜÙÜá, ±ÜÅÓÜá¤£

ÊÜáñÜá¤ ±ÜÅ¨ÜÍÜì®Ü, ±ÜäÊÜìË«Ý®Ü,

ÊÜááPÝ¤¿á, ±ÜÄËàPÜÒOÝ ÊÜáñÜá¤ AÖÜìñÝ

(C) ±ÜÄËàPÜÒOÝ ÊÜáñÜá¤ AÖÜìñÝ, ±ÜäÊÜìË«Ý®Ü,

A®ÜáÓÜÄÓÜáÊÜâ Ü̈á ÊÜáñÜá¤ ¯ÊÜìÖÜOæ,

ÖæãÃÜ�ÃÜáÊÜâ Ü̈PæR BPæÒà±ÜOæWÜÙÜá, ÊÜááPÝ¤¿á

(D) ±ÜÄËàPÜÒOÝ ÊÜáñÜá¤ AÖÜìñÝ, ÊÜááPÝ¤¿á, ÖæãÃÜ

�ÃÜáÊÜâ Ü̈PæR BPæÒà±ÜOæWÜÙÜá, A®ÜáÓÜÄÓÜáÊÜâ Ü̈á

ÊÜáñÜá¤ ¯ÊÜìÖÜOæ, ±ÜäÊÜìË«Ý®Ü

33. ÓÜÊÜá¥Üì®æ (A) : CRM WÝÅÖÜPÜ ÓÜí�í«ÜWÜÙÜ ̄ ÃÜíñÜÃÜ

ÊÜÂÊÜÖÝÃÜ ¯ÊÜì×ÓÜÆá WÝÅÖÜPÜ C£ÖÝÓÜÊÜ®Üá °

¨ÝSÈÔ ÊÜáñÜá¤ Öæbc¨Ü ËaÝÃÜOæ¿áÈÉ ÊÜáñÜá¤

ÊÜÞÃÝo Ü̈ÈÉ WÜáÄ¿á®Üá° Öæãí© æ̈.

PÝÃÜ| (R) : CRM ®Ü PæãvÜáWæ ÊÜ�ìñÜ WÝÅÖÜPÜ »æàq

ËÐÜ¿á Ü̈ÈÉ BpæãàÊæã æ̧çÇ� PæÒàñÜÅ̈ ÜÈÉ  ̄ ÄàQÒñÜ ÊÜáor

CÆÉ.

(A) (A) ÊÜáñÜá¤ (R) ¯g

(B) (A) ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

(C) (A) ¯g B Ü̈Ãæ (R) ÓÜáÙÜáÛ

(D) (A) ñÜ±Ý³X æ̈ B Ü̈Ãæ (R) ÓÜñÜÂ

34. ÓÜÊÜá¥Üì®æ (A) : ÊÜÞÃÜáPÜpær dæà¨Ü®Ü ¸æÇæ ÓÝ§²ñÜ

ÊÝÂ±ÝÃæãà¨ÜÂËá ¯¿áí£ÅÓÜÆ³vÜáñÜ ¤¨æ ÊÜáñÜá ¤

ÊÜÞÃÜáPÜpæ rWæ ±ÜÅÊæàÍÜ ±Üvæ¿áÆá ÖæãÓÜ EñÜ³®Ü °

ñÜ¿ÞÃÜPÜ �ÙÜÔPæãÙÜÛÇÝWÜáñÜ¤ æ̈.

PÝÃÜ| (R) : »ÝÃÜñÜ̈ Ü ÊÝÖÜ®Ü ñÜ¿ÞÄPÝ PæÒàñÜÅ Ü̈ÈÉ®Ü

±ÜÅÊÜááS ²ÅàËá¿áí AíñÜÃÜÃÝÑóà¿á  ¸ÝÅ$Âív�

æ̧Çæ BÁáRWÜÙÜ®Üá° ÊÜáñÜá¤ ÖÜ|PÝÓÜá BÁáRWÜÙÜ®Üá° ,

ñÜê²¤¨Ý¿áPÜ ÊÜÞÃÝo ¯àvÜáÊÜí£ÆÉ.

(A) (A) ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

(B) (A) ÊÜáñÜá¤ (R) ¯gÊÝX æ̈

(C) (A) ñÜ±Ý³X æ̈ (R) ÓÜñÜÂ

(D) (A) ÓÜñÜÂ (R) ÓÜáÙÜáÛ

35. ÓÜÊÜá¥Üì®æ (A) : B«Üá¯PÜ ÊÜÞÃÜáPÜpær¿á CÇÝTæWÜÙÜ®Üá°

æ̧àÃæ ÖÜÆÊÝÃÜá Äà£¿áÈÉ ÓÜíZqÓÜ�ÖÜá¨ÝX æ̈,

PæÆÊÜâ ̧ ÝÄ, ÊÜÞÂqÅP�Õ , PÝ¿áì¸ÝÄ, A£PÜÅËáÓÜáÊÜ,

»èWæãàÚPÜ ÊÜáñÜá¤ CñÜÃÜ Äà£WÜÙÜÈÉ

PÝÃÜ| (R) : ÊæáP� væã®ÝÇ�x ÓÜíZo®æ¿á

ÊÜÞÂqÅP�Õ Äà£¿áÈÉ ÓÜãPÜ¤ÊÝXÃÜáñÜ¤ æ̈.

(A) (A) ÊÜáñÜá¤ (R) ÓÜÄ

(B) (A) ÓÜÄ B Ü̈Ãæ (R) ñÜ±Üâ³

(C) (A) ñÜ±Üâ³ B Ü̈Ãæ (R) ÓÜñÜÂ

(D) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ñÜ±Üâ³
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32. Major steps in effective selling are put

in the set order. That is

(A) Prospecting and Qualifying,

Preapproach, Presentation and

Demonstration, Overcoming

Objections, Closing, Follow up

and Maintenance

(B) Overcoming Objections, Presentation

and Demonstration, Preapproach,

Closing, Prospecting and Qualifying

(C) Prospecting and Qualifying,

Preapproach, Follow up and

Maintenance, Overcoming

Objections, Closing

(D) Prospecting and Qualifying, Closing,

Overcoming Objections, Follow up

and Maintenance, Preapproach

33. Assertion (A) : CRM aims at documenting

customer history to maintain enduring

business to customer relationships and

resulting in increased enquiries and

sales.

Reasoning (R) : Contribution of CRM is

not on expected lines in Automobile

industry in terms of enhanced customer

visits.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are false

(C) (A) is true but (R) is false

(D) (A) is false but (R) is true

34. Assertion (A) : Market penetration

pricing is employed by the new product

manufacturer to gain entry into the market

controlled by an established marketer.

Reasoning (R) : Price options and finance

options employed by leading premium

international brands in automobile sector

in India, are not yielding satisfactory sales.

Results :

(A) Both (A) and (R) are false

(B) Both (A) and (R) are true

(C) (A) is false (R) is true

(D) (A) is true (R) is false

35. Assertion (A) : Modern marketing

departments can be organized in a number

of different, some times, overlapping, ways

such as Matrix, Functional, Geographical

and so on.

Reasoning (R) : Mc Donald’s is most

suited for matrix kind of organisation.

(A) Both (A) and (R) are true

(B) (A) is true (R) is false

(C) (A) is false (R) is true

(D) Both (A) and (R) are false
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36. ÓÜÊÜá¥Üì®æ (A) : ÊÜÞPæìqíW� ¯¿áíñÜÅ|ÊÜâ
ÓÜíÓæ§WÜÙÜá ñÜÊÜá¾ ÊÜÞÃÜáPÜpær aÜoáÊÜqPæWÜÙÜá ÊÜáñÜá¤
PÝ¿áìPÜÅÊÜáWÜÙÜ®Üá° ±ÜÄOÝÊÜá ÊÜåèÆÂÊÜÞ±Ü®Ü AWÜñÜÂ
� Ü̈ÇÝÊÜOæ ÊÜáñÜá¤ Öæãí¨Ý~Pæ ÊÜÞvÜáÊÜ ±ÜÅQÅÁá
C¨ÝX æ̈.
PÝÃÜ| (R) : ñÜíñÜÅWÝÄPæ ¯¿áíñÜÅ|ÊÜâ ÊÜÞÃÜáPÜpær
¯¿áíñÜÅ| Öæãí©ÃÜáÊÜÊÜÃÜ HPÜÊÜÞñÜÅ ÓÝ«Ü®ÜÊÝX æ̈.

(A) (A) ÓÜñÜÂ (R) ÓÜáÙÜáÛ

(B) (A) ñÜ±Ý³X æ̈ (R) ÓÜñÜÂ

(C) GÃÜvÜã (A) ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ

(D) GÃÜvÜã (A) ÊÜáñÜá¤ (R) ¯g

37. PLC ®ÜÈÉ WæãàaÜÄÓÜáÊÜ ÖÜíñÜWÜÙÜ®Üá° AÊÜâWÜÙÜ WÜá|ÆPÜÒ|
(ÊÜÞÃÝo ÊÜáñÜá¤ ÇÝ»Ü ) hæãñæWæ Öæãí©Ô :

PLC ÖÜíñÜWÜÙÜá ÊÜÞÃÝo ÊÜáñÜá¤ ÇÝ»Ü

I) ±ÜÄaÜ¿á a) Öæbc Ü̈ ÊÜÞÃÝo ÊÜáñÜá¤
WÜ|¯à¿á ÇÝ»Ü
ÓÜá«ÝÃÜOæ

II) ¸æÙÜÊÜ~Wæ b) PÜwÊæá ÊÜÞÃÝo ÊÜáñÜá¤
ÊÜÞÃÝo Ü̈ÈÉ PæÙÜPæR
©PÜãÕb AÔ¤ñÜÌ Ü̈/ÇÝ»Ü
ÓÜÊæ¿ááñÜ¤ æ̈

III) ÊÜááPÝ¤¿á c) ÇÝ»Ü ÓÜÊæ¿ááñÜ¤¨æ

IV) PÜáÔñÜ d) ÊÜÞÃÝo¨Ü ¸æÙÜÊÜ~Wæ
¯«Ý®ÜWÜ£ ÊÜáñÜá¤ ÇÝ»Ü̈ Ü
ÓÜá»Ü̈ ÜÅñæ AÊÜ®Ü£

ÓÜíPæàñÜWÜÙÜá :
I II III IV

(A) a b d c

(B) c b a d

(C) b a d c

(D) d c a b

38. 1970 ÃÜ Êæã Ü̈Æá BCG Matrix ±ÜÅPÝÃÜ �ÃÜáÊÜ
E Ü̈ÂËá WÜáí±ÜâWÜÙÜ®Üá° AÊÜâWÜÚWæ ÖæãàÆáÊÜ ̧ æÙÜÊÜ~Wæ
ÊÜáor ÊÜáñÜá¤ ÊÜÞÃÜáPÜpær WÝñÜÅ Ü̈ hæãñæWæ Öæãí©Ô :

E Ü̈ÂËá WÜáí±Üâ    æ̧ÙÜÊÜ~Wæ ÊÜáñÜá¤ ÊÜÞÃÜáPÜpær

1) ®ÜWÜ©®Ü a) PÜwÊæá ̧ æÙÜÊÜ~Wæ, ÖæaÜác
ÖÜÓÜáWÜÙÜá ÊÜÞÃÜáPÜpær  ±ÝÆá

2) ®ÜPÜÒñÜÅWÜÙÜá b) PÜwÊæá ̧ æÙÜÊÜ~Wæ, PÜwÊæá
ÊÜÞÃÜáPÜpær  ±ÝÆá

3) ±ÜÅÍæ°WÜÙÜá c) hÝÔ¤ ¸æÙÜÊÜ~Wæ, ÖæaÜác
ÊÜÞÃÜáPÜpær  ±ÝÆá

4) ®ÝÀáWÜÙÜá d) hÝÔ¤ ̧ æÙÜÊÜ~Wæ, PÜwÊæá
ÊÜÞÃÜáPÜpær ±ÝÆá

ÓÜíPæàñÜWÜÙÜá :
1 2 3 4

(A) c d a b
(B) d a b c
(C) b c d a
(D) a c d b

39. hÝ×àÃÝ£®Ü Ë«ÜWÜÙÜ®Üá° AÊÜâWÜÙÜ WÜáÄ¿á®Üá°
A¥æçìÔPæãívÜá hæãàwÔ :

Ë«ÜWÜÙÜá E æ̈ªàÍÜ

1) £ÙÜáÊÜÚPæ a) CaæfÀáí Ü̈, B Ü̈Âñæ, ̈ ÜêyÜ
hÝ×àÃÝñÜá ÊÜáñÜá¤ EñÜ³®Ü° SÄà©

2) ÊÜá®ÜÊæäÈÓÜáÊÜ b) ÊÜá®ÜÊæäÈÓÜÆá ±ÜÅÓÜá¤ñÜ
hÝ×àÃÝñÜá         SÄà©¿áá ÓÜÄ¿ÞX ÊÜÞw Ü̈

3) hÝn±Ü®æ c) ¸ÝÅ$Âív� hÝWÜê£ ÊÜáñÜá¤
hÝ×àÃÝñÜá ÖæãÓÜ EñÜ³®Ü° hÝn®Ü ÃÜbÓÜÆá

4) �ÆÊÜ«Üì®æ¿á d) EñÜ³®Ü°¨Ü ±Üâ®ÜÃÝÊÜ£ìñÜ
hÝ×àÃÝñÜá SÄà©  Eñæ¤àiÓÜÆá

ÓÜíPæàñÜWÜÙÜá :
1 2 3 4

(A) c a d b
(B) d b c a
(C) a b c d
(D) b c a d
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36. Assertion (A) : Marketing control is the

process by which firms assess the effect of

their marketing activities and programmes

and make necessary changes and

adjustments.

Reasoning (R) : Strategic control is the

only tool that holds control on over all

marketing.

(A) (A) is true (R) is false

(B) (A) is false (R) is true

(C) Both (A) and (R) are false

(D) Both (A) and (R) are true

37. Match the Stages of Product Life Cycle

featuring on sales and profit of a firm :

Stages of PLC Sales and Profit

I) Introduction a) Increased sales

and substantial

profit improvement

II) Growth b) Slow sales and

non-existence of

downward drift in

sales profit

III) Maturity c) Profits erode

IV) Decline d) Slow down sales

growth and profit

stabilized/decline

Code :

I II III IV

(A) a b d c

(B) c b a d

(C) b a d c

(D) d c a b

38. One of the most popular approaches to
corporate level strategy has been
corporate portfolio matrix, developed by
the Boston Consulting Group in the early
1970’s. The matrix defines business
groups, indicate the degree of growth and
market share. They need to be matched :

Business Group    Growth and Market Share
1) Cash cows a) Low growth, high

market share
2) Stars b) Low growth, low

market share
3) Question c) High growth, high

marks market share
4) Dogs d) High growth, low

market share
Code :

1 2 3 4
(A) c d a b
(B) d a b c
(C) b c d a
(D) a c d b

39. Types of advertisement and objectives
corresponding to them are required to
be matched :

Type Objective
1) Informative a) to create liking,

advertising preference, conviction
and purchase of a
product

2) Persuading b) to convince current
advertising purchases that they

made right choice
3) Reminder c) to create brand

advertising awareness and
knowledge of new
product

4) Reinforcement d) to stimulate repeat
advertising purchase of product

Code :
1 2 3 4

(A) c a d b
(B) d b c a
(C) a b c d
(D) b c a d
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¯ æ̈ìàÍÜ®Ü : PæÙÜWæ PæãqrÃÜáÊÜ ±ÝÂÃÝ K© ±ÜÅÍæ° ÓÜíTæÂ 40

ÊÜáñÜá¤ 41 EñÜ¤ÄÔ :

ÊÜÞPæìqíW� A®ÜáÐÝu® Ü¨Ü QÅÁá¿áá ÊÜÞÃÜáP Üpæ r
Áãàg®æWÜÙÜ®Üá° PÜÅÊÜá Áãàg®æWÜÙÜ®Ý°X ±ÜÄÊÜ£ìÓÜáñÜ¤Êæ
ÊÜáñÜá¤ Áãàg®æWÜÙÜ®Üá° PÝ¿áìWÜñÜWæãÚÓÜáÊÜ ±ÜÅQÅÁá.
ÓÝóoi £ÚÓÜáñæ¤ ¿ÞÃÜá, GÈÉ , ¿ÞÊÝWÜ ÊÜáñÜá¤ ÖæàWæ
Gí�á Ü̈®Üá° H®Üá ÊÜáñÜá¤ HPæ ÊÜÞÃÝoWÝÄPæ aÜoáÊÜqPæWÜÙÜ
A®ÜáÐÝu®ÜÊÜ®Üá° , CÊÜâ ¯à£¿á Jí Ü̈á ±Ü̈ ÜÃÜ ÓÜí�í�Ô Ü̈
PæÙÜÊÜáor¨ÜÈÉÊæ PæÆÊÜâ ¿áá¨Ü�ñÜíñÜÅ¨Ü A®ÜáÐÝu®Ü ÖÜá¨æª
ÓÜãbÓÜáñÜ¤¨æ.

40. ÊÜÞÃÜáPÜpær  Áãàg®æWÜÙÜá ________ ±ÜÅQÅÁá¿á
PÜÅÊÜá PÝ¿áìÁãàg®æ.

(A) ÊÜÞPæìqíW� A®ÜáÐÝu®Ü

(B) ÊÜÞÂ®æàhæ¾íp� A®ÜáÐÝu®Ü

(C) ÊÜÞPæìp� A®ÜáÐÝu®Ü

(D) PÝ¿áìñÜíñÜÅ A®ÜáÐÝu®Ü

41. H®Üá ÊÜáñÜá¤ HPæ ÊÜÞÃÝoWÝÄPæ aÜoáÊÜqPæWÜÙÜ®Üá°
ÓÜí æ̧ãà�ÓÜ�ÖÜá Ü̈á ?

(A) ÍæÅà~àPÜÃÜ|

(B) Ô®Üiì

(C) PÝ¿áìñÜíñÜÅ

(D) ÔíPæãÅà®æçÓæàÍÜ®�

42. �í«Ü (Bond) CÙÜáÊÜÄ hæãñæWæ ²ÅàËá¿áí
Ë«Ý®ÜÊÜâ ÊæaÜc ±Üñæ¤ ÊÜÞvÜáÊÜ Ë«Ý®Ü

(A) B¨ÜÂñæ �ívÜÊÝÙÜ

(B) DQÌq �ívÜÊÝÙÜ

(C) w¸æíaÜÃ� �ívÜÊÝÙÜ

(D) AÊÜ�¿á ÓÝÆ

43. APèíqíW� Ãæàp� B´� Äo®�ìÊÜâ ÓÜÃÝÓÜÄ
ÊÜåèÆÂ¨Ü A®Üá±ÝñÜ

(A) ñæÄWæ Êæã Ü̈Æá ÇÝ»Ü �ívÜÊÝÙÜ
ÊÜåèÆÂÊÜ®Üá° ±ÜâÓÜ¤PÜ

(B) ñæÄWæ ®ÜíñÜÃÜ ÇÝ»Ü �ívÜÊÝÙÜ ÊÜåèÆÂÊÜ®Üá°
PÜaÝcÊÜÓÜá¤

(C) ñæÄWæ ®ÜíñÜÃÜ ÇÝ»Ü �ívÜÊÝÙÜ ÊÜåèÆÂÊÜ®Üá°
±ÜÅÓÜá¤ñÜ±ÜwÓÜÆá

(D) �ívÜÊÝÙÜ ÓÜÃÝÓÜÄ ÊÜåèÆÂÊÜâ ñæÄWæ ®ÜíñÜÃÜ
ÇÝ»Ü

44. PæÙÜX®Ü A®Üá±ÝñÜWÜÙÜá ¿ÞÊÜ B¦ìPÜ ÃÜaÜ®æ ÊÜáñÜá¤
PÜí±Ǖ ¿á ñæÄWæ¿á ̈ ÜÃÜ ±ÜÄOÝÊÜá ?

(A) DQÌq¿á ÊæáàÇæ Äo®�Õì

(B) ¯ÊÜÌÙÜ ÇÝ»ÝíÍÜ

(C) WÜÚÔ¨Ü ÍÜQ¤

(D) ±ÜÅ£ ÐæàÄWæ WÜÚÔ¨Ü

45. BÔ¤¿á ®æçg ÊÜåèÆÂ Ü̈ AñÜáÂñÜ¤ÊÜá Aí¨Ýgá BX æ̈

(A) ¯ÊÜÌÙÜ BÔ¤ ÊÜåèÆÂ

(B) B¦ìPÜ ÊÜåèÆÂ

(C) ÊÜÞÃÜáPÜpær  ÊÜåèÆÂ

(D) � Ü̈È ÊÜåèÆÂ

46. PæÙÜX®Ü ¿ÞÊÜâ Ü̈á Áãàg®æ¿á ÊæaÜc Ü̈ ÊæáàÇæ
¿ÞÊÜâ æ̈à ±ÜÄOÝÊÜá ¹àÃÜáÊÜâ©ÆÉ ?

(A) »ÜãËá¿á ¯ÄàQÒñÜ ÊæaÜc ÖæaÜcÙÜ

(B) ÊÜÞiì®� ÖÜ| AÊÜÍÜÂPÜñæWÜÙÜÈÉ CÚPæ

(C) ¯ËáìÓÜÈÃÜáÊÜ ÊÜÓÜá¤WÜÙÜ ÊæáàÇæ A�PÝÄ ÓÜáíPÜ
ÖæaÜcÙÜ

(D) ¿áíñÜÅ Ü̈ BÊÜá Ü̈á ÓÜáíPÜ̈ ÜÈÉ CÚPæ
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Directions : Read the para given below and

answer the Question Number 40 and 41.

Marketing implementation is the process that

turns marketing plans into action assignment

and ensures they accomplish the plans stated

objectives. Strategy addresses the what and

why of marketing activities, implementation

addresses the who, where, when and how.

They are closely related one layer of strategy

and implies certain tactical implementation

assignment at lower level.

40. Marketing plans are turned into action

assignments ________ process.

(A) Marketing implementation

(B) Management implementation

(C) Market implementation

(D) Strategy implementation

41. What and why of marketing activities are

addressed by ?

(A) Stratification

(B) Synergy

(C) Strategy

(D) Synchronization

42. The Bond yield plus risk premium

approach is a method of finding out the

cost of

(A) Preference capital

(B) Equity capital

(C) Debenture capital

(D) Term Loans

43. Accounting rate of return is the rates of

average values of

(A) Profit before tax to book value of

investment

(B) Profit after tax to salvage value of

investment

(C) Profit after tax to present value of

the investment

(D) Profit after tax to average book

value of investment

44. Which of the following ratios is not

affected by the financial structure and

the tax rate of a Company ?

(A) Return on equity

(B) Net profit margin

(C) Earning power

(D) Earning per share

45. The best estimate of the intrinsic value

of an asset is its

(A) Net asset value

(B) Economic value

(C) Market value

(D) Replacement value

46. Which of the following will not have any

impact on the cost of project ?

(A) Increase in the expected cost of

land

(B) Decrease in margin money

requirement

(C) Increase in excise duty on the items

to be produced

(D) Decrease in import duty of

machinery
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47. PÝ±æäìÃæàp� ñæÄWæ B¨ÜÃæ ÖÜ|PÝÔ®Ü
ñæãí¨ÜÃæ¿áÈÉÃÜáÊÜ ÓÝ«ÜÂñæÁáà Jí¨Üá ËÍÜÌ¨Ü,
ÓÜíÓæ§¿á ÊÜåèÆÂÊÜ®Üá° ÊÜÞw¨ÝWÜ A�PÜÊÝWÜÆ³vÜáñÜ¤̈ æ.

(A) ÓÜíÓæ§¿á �ívÜÊÝÙÜ¨Ü ÃÜaÜ®æ ¿ÞÊÜâ¨æà
ÓÝÆÊÜ®Üá° �ÙÜÓÜáÊÜâ©ÆÉ

(B) ÓÜíÓæ§¿áá ñÜ®Ü° �ívÜÊÝÙÜ¨Ü ÃÜaÜ®æ ¿ÞÊÜâ æ̈à
DQÌq¿á®Üá° �ÙÜÓÜáÊÜâ©ÆÉ

(C) ÓÜíÓæ§¿áá 1.0 ÓÝÆ DQÌq ̈ ÜÃÜÊÜ®Üá° �ÙÜÓÜáñÜ¤̈ æ

(D) ÓÝíÔ§PÜ ñæÄWæ 100% ñÜÆá±ÜâñÜ¤ æ̈

48. ÓÜíÓæ§¿á �ÙÜÔ Ü̈ ÐæàÃÜá ÖÜ|PÝÓÜá ±ÜÅÊÜÞOÝ®ÜáWÜá|ÊÝX
±ÜÅÊÜÞ|ÊÜ®Üá° ÇæPÜR ÊÜÞw ®ÝÊÜâ �ÙÜÓÜ¸æàPÜá

(A) ÓÜíÓæ§WÜÙÜ B¿áÊÜÂ¿á¨Ü ÓÝÊÜÞ®ÜÂ ÓÝrP�
ÐæàÃÜáWÜÙÜ TÝñæ

(B) B¿áÊÜÂ¿á ÓÝÊÜÞ®ÜÂ ÓÝrP� ÊÜáñÜá¤ ÖÜQR®Ü ÓÝrP�

(C) ±ÜâÓÜ¤PÜ̈ ÜÈÉÃÜáÊÜíñæ ÓÜíÓæ§¿á ÊÜåèÆÂ

(D) ÊÜáÖæãà®Ü°ñÜ ±ÝÆá ÓÝÊÜÞ®ÜÂ ÓÝrP� ¸ÝÄ
ÐæàÄWæ ±ÜÅÓÜPÜ¤ ÊÜÞÃÜáPÜpær ¸æÇæ¿á ÓÜíTæÂ

49. ÖÜ|PÝÓÜá BÔ¤WÜÙÜ®Üá° Jí Ü̈á æ̧àÈÀáí Ü̈
(Hedging) �ÙÜPæ ËÊÜÄÓÜÆá PæÙÜX®ÜÊÜâWÜÙÜÈÉ
¿ÞÊÜâ Ü̈á ?

(A) ñÝñÝRÈPÜ ±ÜÅÓÜá¤ñÜ BÔ¤WÜÙÜ ©àZìPÝÆ Ü̈
¸Ý«ÜÂñæWÜÙÜ ÖÜ|PÝÓÜá

(B) TÝ¿áí PæÆÓÜ �ívÜÊÝÙÜ ©àZìPÝÆ Ü̈
¸Ý«ÜÂñæWÜÙÜ ÖÜ|PÝÓÜá

(C) AÇÝ³ÊÜ� BÔ¤WÜÙÜ DQÌq ÖÜ|PÝÓÜá

(D) 50% DQÌq ËáÍÜÅ|ÊÜ®Üá° ÊÜáñÜá¤ 50%
©à[ÝìÊÜ� ÓÝÆ Ü̈ ÖÜ| GÇÝÉ ÓÜÌñÜá¤WÜÙÜ®Üá°
Öæãí©ÃÜáÊÜâ Ü̈á

50. PæÆÓÜ �ívÜÊÝÙÜ ÖÜ|PÝÓÜá BPÜÅÊÜá|ÎàÆ Ë«Ý®Ü
Ô§ÃÜÊÝX æ̈. PæÙÜX®Ü ¿ÞÊÜâ Ü̈®Üá° Gí Ü̈á

(A) ÖÜ|PÝÓÜá AÇÝ³ÊÜ� ÖÜ| AWÜñÜÂË æ̈

(B) ÖÜ|PÝÓÜá ÍÝÍÜÌñÜ ̈ ÝÓÝ¤®Üá ©àZìPÝÈPÜÊÝX
ÓÝÆ ¯àvÜáÊÜâ Ü̈Ãæãí©Wæ ¯ËáìÓÜÆá

(C) PÝÇæãàbñÜ AWÜñÜÂPæR ñÜPÜRíñæ AÇÝ³ÊÜ� ¯�

(D) PæÆÊÜâ ©àZìPÝÆ Ü̈ AWÜñÜÂPæR AÇÝ³ÊÜ� ¯�

51. ÓÜÊÜá¥Üì®æ (A) : BÃ�. K. I. (ROI) ¯ÊÜìÖÜOæ
ÓÝÊÜá¥ÜÂìÊÜ®Üá° A«ÜÂ¿á®Ü ÊÜÞvÜáÊÜ ÓÜãaÜÂíPÜ.
PÝÃÜ| (R) : Joár  �ívÜÊÝÙÜPÜãR ÓÜí�í�Ô Ü̈íñæ
WÜÚPæ¿á ÍÜQ¤¿á®Üá° ROI ÊÜáãÆPÜ AÙæ¿ááÊÜâ Ü̈á.

(A) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ±ÜÅñæÂàPÜÊÝX ̄ gÊÝ Ü̈
ÊÜÞÈPæ B Ü̈Ãæ (R) (A) ¿á Jí Ü̈á ÓÜÄ¿Þ Ü̈
ËÊÜÃÜOæ

(B) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ±ÜÅñæÂàPÜÊÝX ¯g
B Ü̈Ãæ (R) (A) ¿á Jí Ü̈á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ AÆÉ

(C) (A) ÓÜñÜÂ B Ü̈Ãæ (R) ÓÜáÙÜáÛ

(D) (A) ñÜ±Ý³X æ̈ B Ü̈Ãæ  (R) ÓÜñÜÂ

52. ÓÜÊÜá¥Üì®æ (A) : A£ �ívÜÊÝÙÜ ÖÜãwPæ Öæbc®Ü
FÖæWæ PÝÃÜ|ÊÝWÜáñÜ¤¨æ.
PÝÃÜ| (R) : DQÌq ÐæàÃÜá �ívÜÊÝÙÜ¨Ü ±ÜÅÊÜÞ|PæR
±ÜÅ£¿ÞX Joár ÓÜ|¡ ±ÜÅÊÜÞ|¨Ü �ívÜÊÝÙÜ¨Ü
»Ü¨ÜÅñæWæ ÖæaÜác ÓÜhÝjXÃÜáñÜ¤¨æ.
(A) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ±ÜÅñæÂàPÜÊÝX ̄ gÊÝ Ü̈

ÊÜÞÈPæ B Ü̈Ãæ (R) (A) ¿á Jí Ü̈á ÓÜÄ¿Þ Ü̈
ËÊÜÃÜOæ

(B) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ±ÜÅñæÂàPÜÊÝX ¯g
B¨ÜÃæ (R) (A) ¿á Jí Ü̈á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ
AÆÉ

(C) (A) ÓÜñÜÂ B Ü̈Ãæ (R) ÓÜáÙÜáÛ
(D) (A) ñÜ±Ý³X æ̈ B Ü̈Ãæ  (R) ÓÜñÜÂ
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47. In a world with Corporate taxes but no

possibility of financial distress, the

value of the firm is maximized when

(A) Firm uses no debt in capital

structure

(B) Firm uses no equity in its capital

structure

(C) Firm uses a debt equity rate of 1.0

(D) Corporate tax rate approaches

100%

48. In calculating the proportional amount of

equity financing employed by a firm, we

should use

(A) The common stock equity account

on the firms balance sheet

(B) The sum of common stock and

preferred stock of the balance sheet

(C) The book value of the firm

(D) The current market price per share

of common stock times the number

of shares outstanding

49. Which of the following illustrates the use

of a hedging approach to financing assets ?

(A) Temporary current assets financed

with long term liabilities

(B) Permanent working capital

financed with long term liabilities

(C) Short term assets financed with

equity

(D) All assets financed with a mixture

of 50% equity and 50% long term

debt

50. Which of the following would be

consistent with an aggressive approach

to financing working capital ?

(A) Financing short term needs with

short term funds

(B) Financing permanent inventory

build up with long term debt

(C) Financing seasonal need with short

term funds

(D) Financing some long-term needs

with short-term funds

51. Assertion (A) : ROI is the index to study

management efficiency.

Reasoning (R) : Earning power in relation

to total investment is measured by ROI.

(A) Both (A) and (R) are individually true

and (R) is the correct explanation

of (A)

(B) Both (A) and (R) are individually true

but (R) is not the correct explanation

of (A)

(C) (A) is true but (R) is false

(D) (A) is false but (R) is true

52. Assertion (A) : High capital gearing

leads to greater speculation.

Reasoning (R) : Proportion of equity share

capital in return to sum of the other security

of small capitalization being highly geared.

(A) Both (A) and (R) are individually true

and (R) is the correct explanation

of (A)

(B) Both (A) and (R) are individually true

but (R) is not the correct explanation

of (A)

(C) (A) is true but (R) is false

(D) (A) is false but (R) is true
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53. ÓÜÊÜá¥Üì®æ (A) : ¯ÊÜÌÙÜ B¨Ý¿á Ë«Ý®Ü¨Ü ±ÜÅPÝÃÜ,

ÐæàÃÜá ÊÜáñÜá¤ ÓÝÆÐæàÃÜáWÜÙÜ WÝñÜÅ̈ ÜÈÉ ÊÜÂñÝÂÓÜÊÝ Ü̈ÃÜã

AÊÜâWÜÚWæ ñÜWÜÆáÊÜ ÊæaÜc̈ ÜÈÉ ÊÜÂñÝÂÓÜËÃÜáÊÜâ©ÆÉ.

PÝÃÜ| (R) : ̄ ÊÜÌÙÜ B¨Ý¿á PÝ¿áìË«Ý®Ü ±ÜÅPÝÃÜ

ÓÜí Ü̈»Üì Ü̈ÈÉ , væ¹p� ÊæaÜc ÓÝÊÜá¥ÜìÂ¨Ü ±ÜÅÊÜÞ|

ÇæQRÓÜ̈ æ Ô§ÃÜÊÝXÃÜáñÜ¤ æ̈.

(A) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ¯g

(B) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ÓÜáÙÜáÛ

(C) (A) ÓÜñÜÂ B Ü̈Ãæ (R) ÓÜáÙÜáÛ

(D) (A) ñÜ±Ý³X æ̈ B Ü̈Ãæ  (R) ÓÜñÜÂ

54. ÓÜÊÜá¥Üì®æ (A) : hæ®ÜÕ®� ÓÜãaÜÂíPÜ ̄ ÄàQÒñÜ �ívÜÊÝÙÜ

×í£ÃÜáXÔ¨Ü ¨ÜÃÜÊÜ® Üá °  ÊÜáñÜá ¤ ¯ÄàPæ Ò¿áw

×í£ÃÜáXÔ Ü̈ �ívÜÊÝÙÜ »Ü̈ ÜÅñÝ ÊÜÞÃÜáPÜpær  ÓÝÈ®Ü

ÓÝ§®Ü̈ ÜÈÉ®Ü ÊÜÂñÝÂÓÜ ÊÝÓÜ¤ÊÜÊÝX.

PÝÃÜ| (R) : Jí¨Üá «Ü®ÝñÜ¾PÜ hæ®ÜÕ®� ÓÜãaÜÂíPÜ

EñÜ¤ÊÜá ±ÜÅ¨ÜÍÜì®Ü ÊÜáñÜá¤ »Ü¨ÜÅñÝ ÊÜÞÃÜáPÜpær  Çæç®�

ÊæáàÇæ Jí Ü̈á ÓÝ§®ÜÊÜ®Üá° ÓÜãbÓÜÇÝWÜáñÜ¤ æ̈.

(A) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ±ÜÅñæÂàPÜÊÝX ̄ gÊÝ Ü̈

ÊÜÞÈPæ B Ü̈Ãæ (R) (A) ¿á Jí Ü̈á ÓÜÄ¿Þ Ü̈

ËÊÜÃÜOæ

(B) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ±ÜÅñæÂàPÜÊÝX ¯g

B Ü̈Ãæ (R) (A) Jí Ü̈á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ AÆÉ

(C) (A) ÓÜñÜÂ B Ü̈Ãæ (R) ÓÜáÙÜáÛ

(D) (A) ñÜ±Ý³X æ̈ B Ü̈Ãæ  (R) ÓÜñÜÂ

55. PæÙÜX®Ü ¿ÞÊÜâ Ü̈®Üá° Áãàg®æ¿á ËÍæÉàÐÜOæ
ÓÜÃÝÓÜÄ APèíqíW� Äo®�ì Ë«Ý®Ü ¨è�ìÆÂ
±ÜÄWÜ~ÓÜÇÝWÜáñÜ¤¨æ ?

i) ÖÜ| ±ÜÄWÜ~Ô ÓÜÊÜá¿á ÊÜåèÆÂÊÜ®Üá°
±ÜÅñæÂàQÓÜáËPæ

ii) Ü̈ÃÜ PæÙÜXÚÓÜáËPæ¿á AWÜñÜÂñæ

iii) ÓÜáÆ»ÜÊÝX ±Üvæ¿á�ÖÜá¨Ý Ü̈ ÊÜÞ×£

iv) APèíqíW� ÊÜåèÆÂWÜÙÜ®Üá° B«ÜÄÔ

(A) ii ÊÜáñÜá¤ iii (B) i ÊÜÞñÜÅ

(C) i ÊÜáñÜá¤ iv (D) i, ii ÊÜáñÜá¤ iv ÊÜÞñÜÅ

56. PæÙÜX®Ü ¿ÞÊÜ ¿ÞÊÜâÊÜâWÜÙÜ®Üá° ̄ �WÜÙÜ �ÙÜPæÁáí Ü̈á
±ÜÄWÜ~ÓÜáñÜ¤ æ̈.

i) PÜÃÝÃÜáWÜÙÜÈÉ ÖæaÜcÙÜ

ii) ÓÜí¨Ý¿áWÜÙÜÈÉ ÖæaÜcÙÜ

iii) ñÜ±ÜÎàÆáWÜÙÜÈÉ ÖæaÜcÙÜ

iv) ÊÜÞÃÝo Ü̈ÈÉ ÖæaÜcÙÜ

(A) i ÊÜáñÜá¤ ii ÊÜÞñÜÅ (B) i ÊÜáñÜá¤ iv ÊÜÞñÜÅ

(C) i ÊÜáñÜá¤ iii ÊÜÞñÜÅ (D) ii ÊÜáñÜá¤ iv ÊÜÞñÜÅ

57. PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ Ü̈á ÓÜÄ¿Þ Ü̈ wàÆÃ�
ÊÜÞÃÜáPÜpærÁáí Ü̈á PÜÃæ¿á�ÖÜá¨ÝX æ̈ ?

i) wàÆÃ�Õ ÊÜÞÃÝoWÝÃÜÃÜá SÄà©WÝÃÜÃÜ®Üá°
Öæãí¨Ý~Pæ ÊÜÞvÜáÊÜâ Ü̈á

ii) wàÆÃ�ÕWÜÙÜá SÄà© ÊÜáñÜá¤ ÊÜÞÃÝoÊÜ®Üá°
ÓÜÌñÜ@ ÊÜÞwPæãÙÜáÛÊÜâ Ü̈á AÊÜÃÜ̈ æà ÄÓ�R¯í Ü̈

iii) wàÆÃ�ÕWÜÙÜá PèíoÃ�WÜÙÜ ÊÜáãÆPÜ
ÊÜ×ÊÝoáWÜÙÜ®Üá° ®ÜvæÓÜáÊÜâ¨Üá

iv) wàÆÃ�Õ ÊÝÂ±ÝÃÜ ÊÜ×ÊÝoáWÜÙÜ ÊÝÂ±ÝÃÜ
®æÇæWÜorÈÉ ®ÜvæÓÜáÊÜâ Ü̈á

(A) i ÊÜáñÜá¤ iv ÊÜÞñÜÅ (B) i ÊÜáñÜá¤ iii ÊÜÞñÜÅ

(C) ii ÊÜáñÜá¤ iii ÊÜÞñÜÅ (D) i, ii ÊÜáñÜá¤ iii ÊÜÞñÜÅ
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53. Assertion (A) : According to net income

approach the cost of equity and debt

increases as the degree of leverage

increases.

Reasoning (R) : While according to the

net operating income approach, the cost

of equity and debt remains constant

irrespective of the degree of leverage.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are false

(C) (A) is true and (R) is false

(D) (A) is false and (R) is true

54. Assertion (A) : Jensen index is actually

the difference between the expected rate

of return on the portfolio and what is

expected return of the portfolio if it were

positioned on the security market line.

Reasoning (R) : A positive Jensen index

indicates good performance and a

position above the security market line.

(A) Both (A) and (R) are individually true

and (R) is the correct explanation

of (A)

(B) Both (A) and (R) are individually

true but (R) is not the correct

explanation of (A)

(C) (A) is true but (R) is false

(D) (A) is false but (R) is true

55. Which of the following are considered

weakness in the average accounting rate

of return method of project analysis ?

i) Exclusion of time value of money

considerations

ii) Need of a cut of rate

iii) Easily obtainable information for

computation

iv) Based on accounting values

(A) ii and iii

(B) i only

(C) i and iv

(D) i, ii and iv only

56. Which of the following would be

considered as use of funds ?

i) An increase in receivables

ii) An increase in payables

iii) An increase in inventory

iv) An increase in sales

(A) i and ii only

(B) i and iv only

(C) i and iii only

(D) ii and iv only

57. Which of the following correctly

describes a dealer market ?

i) Dealers match buyers with sellers

ii) Dealers buy and sell for themselves

at their own risk

iii) Dealers trading occur over the

counter

iv) Dealers transaction occur on a

trading floor

(A) i and iv only

(B) i and iii only

(C) ii and iii only

(D) i, ii and iii only
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58. D PæÙÜX®Ü ¿ÞÊÜ ÊæçÎÐÜr$Â PÜÆ³®æWÜÙÜá �ívÜÊÝÙÜ BÔ¤
¸æÇæ ÊÜÞ¨ÜÄWæ ÖæãàÈÔ¨ÜÃæ, AíñÜÃÜ±Ü|®Ü ¸æÇæ
Ô¨Ý�íñÜPæR Öæãí Ü̈áñÜ¤ æ̈ ?

i) Jí Ü̈á ÓÜÊÜá¿á Ü̈ÈÉ ÓÜÊÜá¿ÞÊÜPÝÍÜ

ii) ñæÄWæ A®Üá±ÜÔ§£

iii) A±Ý¿áPæR JÈ¿á Ü̈ ÖÜãwPæ̈ ÝÃÜÃÜá

iv) ±Ü´æìP�r �ívÜÊÝÙÜ ÊÜÞÃÜáPÜpær ÊÜáñÜá¤
ÊÜÂÊÜÖÝÃÜ ÊæaÜc Ü̈ A®Üá±ÜÔ§£

(A) i, ii ÊÜáñÜá¤ iii ÊÜÞñÜÅ

(B) i ÊÜáñÜá¤ ii ÊÜÞñÜÅ

(C) ii ÊÜáñÜá¤ iii ÊÜÞñÜÅ

(D) i, ii ÊÜáñÜá¤ iv ÊÜÞñÜÅ

59. Öæãí©Ô �ÃæÀáÄ :

±Üqr & 1 ±Üqr & 2

a) PÜÊÜv�ì PÜÃæ 1) ÇÝíW� ±Üâp� +
ÊÜÞÃÝo ÍÝp�ì PÜÃæ

b) PÜÊÜv�ì ÖÝPÜÆá 2) ÇÝíW� PÜÃæ +
ÊÜÞÃÝo ÓÜ|¡ ±Üâp�

c) PÜêñÜPÜ ©àZì 3) ÓÜ|¡ PÜÃæ +
ÊÜááÊÜÞ¾ÄPæWÜÙÜá ÓÜá©àZì »ÜËÐÜÂ Ü̈

d) PÜêñÜPÜ ÓÜ|¡ 4) ÓÜ|¡ ±Üâp� +
»ÜËÐÜÂ¨Ü AÇÝ³ÊÜ� »ÜËÐÜÂ Ü̈

ÓÜíPæàñÜWÜÙÜá :

a b c d

(A) 1 2 3 4

(B) 3 4 2 1

(C) 1 3 2 4

(D) 3 2 4 1

60. Öæãí©Ô �ÃæÀáÄ :

±Üqr & 1 ±Üqr & 2
a) ÊÜáãÂaÜáÊÜÇ� 1) ÓÝrP� Ë¯ÊÜá¿á

´Üív� (Fund)

b) �ívÜÊÝÙÜ¨Ü 2) ÓÜÌñÜá¤WÜÙÜ ÓÜíÓæ§
ÓÝÊÜìg¯PÜ ÖÜíbPæ

c) ´ÝÊÜìv�ì 3) ÊÝÂ±ÝÄ ¸ÝÂíQíW�
ÊÝÂ±ÝÃÜ

d) BÁáR æ̧Çæ 4) Ë æ̈àÎ Ë¯ÊÜá¿á
ÊÜÞÃÜáPÜpær

ÓÜíPæàñÜWÜÙÜá :
a b c d

(A) 2 3 1 4

(B) 2 3 4 1

(C) 3 2 4 1

(D) 3 2 1 4

61. AíñÜÃÜÃÝÑóà¿á ÊÝÂ±ÝÃÜ̈ ÜÈÉ �ÙÜÓÜáÊÜ ±Ü̈ Ü ÓÜáíPÜ
ÓÜãbÓÜáñÜ¤¨æ
(A) ÓÜPÝìÃÜ ±ÝÊÜ£ ÃǗ Üâ¤WÜÙÜ®Üá° Eñæ¤àiÓÜáÊÜÈÉ
(B) BÊÜá¨Ý Ü̈ ÊÜÓÜá¤WÜÙÜ ÊæáàÇæ ñæÄWæ
(C) ÓÜÃÜPÜáWÜÙÜ ̧ æÇæ¿á®Üá° A Ü̈á EñÝ³©ÓÜáÊÜ ̈ æàÍÜPæR

¹vÜáÊÜâ Ü̈á
(D) Jí Ü̈á æ̈àÍÜÊÜâ BÊÜá Ü̈á ÊÜÞvÜ�ÖÜá¨Ý Ü̈

Jí Ü̈á EñÜ³®Ü°̈ Ü Ëá£

62. ËÍÜÌ ¸ÝÂíP�®Ü ¿ÞÊÜ ÓÜÊÜáãÖÜ ÓÜíÓæ§¿áá ËÍÜÌ
�vÜ̈ æàÍÜWÜÙÜÈÉ A¼ÊÜê©�Wæ ÓÜí�í�Ô Ü̈
ËÐÜ¿áWÜÙÜÈÉ ÊÜÂÊÜÖÜÄÓÜáñÜ¤ æ̈ ?
(A) AíñÜÃÜÃÝÑóà¿á ¸ÝÂíQ®Ü ±Üâ®Ü¯ìÊÜÞì|

ÊÜáñÜá¤ A¼ÊÜê©�
(B) AíñÜÃÜÃÝÑóà¿á A¼ÊÜê©� ÓÜíZ
(C) AíñÜÃÜÃÝÑóà¿á ÖÜ|PÝÓÜá ¯WÜÊÜá
(D) �ÖÜá±ÜQÒà¿á ÖÜãwPæ Hhǣ Õ
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58. Which of the following assumptions is/

are unique of Capital Asset Pricing Model

(CAPM) as compared to Arbitrage Pricing

Theory (APT) ?

i) A single period time horizon

ii) Absence of taxes

iii) Investors are risk averse

iv) Perfect capital market and absence

of transaction cost

(A) i, ii and iii only

(B) i and ii only

(C) ii and iii only

(D) i, ii and iv only

59. Match the following :

List-1 List-2

a) Covered 1) Long put +

call sale Short call

b) Covered 2) Long call +

put sale Short put

c) Synthetic 3) Short call +

long futures Long futures

d) Synthetic 4) Short put +

short futures Short futures

Code :

a b c d

(A) 1 2 3 4

(B) 3 4 2 1

(C) 1 3 2 4

(D) 3 2 4 1

60. Match the following :

List-1 List-2

a) Mutual fund 1) Stock Exchange

b) Public issue 2) Assets

of capital Management

Company

c) Forward trading 3) Merchant banking

d) Option pricing 4) Forex market

Codes :

a b c d

(A) 2 3 1 4

(B) 2 3 4 1

(C) 3 2 4 1

(D) 3 2 1 4

61. The term tariff, as used in international

trade refers to

(A) A Government payment to

encourage exports

(B) A tax on imports

(C) The price of goods when they leave

the producing country

(D) A limit on the quantity of a good that

can be imported into a country

62. Which organization of the World Bank

group deals with matters related to the

development of the poorest countries in

the world ?

(A) The International Bank for

Reconstruction and Development

(B) The International Development

Association

(C) The International Finance

Corporation

(D) The Multilateral Investment Agency
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63. D PæÙÜX®Ü ¯à£WÜÙÜÈÉ ¿ÞÊÜâ Ü̈ÃÜÈÉ ÊÝÂ±ÝÃÜ ¯à£

JÙÜWæãíw æ̈ ?

i) ÃǗ Üâ¤ ¯à£

ii) BÊÜá Ü̈á ¯à£

iii) ñÜíñÜÅhÝn®Ü

iv) PæçWÝÄPÝ ̄ à£

(A) i ÊÜáñÜá¤ ii

(B) i, ii ÊÜáñÜá¤ iii

(C) i, ii ÊÜáñÜá¤ iv

(D) i, ii, iii ÊÜáñÜá¤ iv

64. D PæÙÜX®ÜÊÜâWÜÙÜÈÉ ̄ ¿áÊÜáWÜÙÜá ""B¦ìPÜ ÊÜÞ®Ü̈ ÜívÜ ''

AíñÜÃÜÃÝÑóà¿áÊÝX ÓÝ�ÓÜÆá ̄ �ìí«Ü ¿ÞÊÜâÊÜâ ?

i) gWÜ£¤®Ý¨ÜÂíñÜ ÊÜÞÃÜáPÜpær ¸æàwPæ Jí¨æà

ñÜÃÜÖÜ¨Ü EñÜ³®Ü°PæR CÃÜáñÜ¤¨æ.

ii) ±ÜÅ£Áãí¨Üá ÊÜÞÃÜáP Üpæ rW æ WÝÅÖÜP ÜÃ Ü

CaæfWÜ®ÜáWÜá|ÊÝX ±ÜäÃæçÓÜáÊÜ AÊÜÍÜÂPÜñæÀá æ̈.

iii) Jí¨Üá EñÜ³®Ü °¨Ü ÓÜÌÆ³ �¨ÜÇÝÊÜOæWÜÙÜ®Üá°

ÊÜÞw¨ÝWÜ ̧ æàwPæWÜÙÜá ËË«Ü ÊÜÞÃÜáPÜpærÀáí Ü̈

�ÃÜáñÜ¤ æ̈.

iv) ÓÜÃÜPÜáWÜÙÜ ÓÝWÜÃæãàñÜ¤ÃÜ ̄ ÊÜÞì| ±æÅàÃæà±ÜOæ

ÊÜÞvÜ�ÖÜá Ü̈á.

(A) i ÊÜáñÜá¤ iv

(B) i ÊÜáñÜá¤ ii

(C) ii ÊÜáñÜá¤ iii

(D) i, ii ÊÜáñÜá¤ iii

65. pæãÃÜ®ævÜã (AÊæáàÄPÝ¨Ü ÓæÆãÂÆÃ� ´æäà®�
ñÜ¿ÞÃÜPÜ) Jí¨Üá EñÜ³®Ü° ZoPÜÊÜ®Üá° »ÝÃÜñÜ¨ÜÈÉ
ÓÝ§²Ô »ÝÃÜñÜ Ü̈ WÝÅÖÜPÜÄWæ ±ÜäÃæçÓÜÆá CbfÓÜáñÜ¤ æ̈.
D PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ¨Üá pæãÃÜ®ævÜã ÓÜ§ÙÜ
¯«ÜìÄÓÜÆá E±ÜÁãàWÜPæR �ÃÜÈ æ̈ ?

i) EñÜ³®Ü°PæR ̧ æàwPæ ÊÜáor

ii) PÝËáìPÜÃÜ Æ»ÜÂñæ ÊæaÜc
±ÜÄOÝÊÜáPÝÄ¿ÞXÃÜ̧ æàPÜá

iii) ÊÜáãÆÓèPÜ¿áì Æ»ÜÂñæ

iv) ÃǗ Üâ¤ ¯à£

(A) i, ii ÊÜáñÜá¤ iii (B) i ÊÜáñÜá¤ iii

(C) iii ÊÜáñÜá¤ iv (D) ii, iii ÊÜáñÜá¤ iv

66. __________ ±ÝÊÜ£ Ë«Ý®Ü AíñÜÃÜÃÝÑóà¿á
ÊÜáor̈ ÜÈÉ , C Ü̈á ÃÜ´Üâ¤¨ÝÃÜ¯Wæ AñÜáÂñÜ¤ÊÜá »ÜÃÜÊÜÓæ
¯àvÜáñÜ ¤¨æ. AÊÜ®Ü EñÜ³®Ü °WÜÙÜá ¸æàÃæ ¨æàÍÜ¨ÜÈÉ
ÊÜÞÃÝoÊÝ¨ÝWÜ.

(A) ñÜáí�áÊÜ ¹Ç� (B) ÓÝ¨Ü ±ÜñÜÅ

(C) ñæÃæ¨Ü TÝñæ (D) PÜÃÜvÜáWÜÙÜá

67. __________ WÜÙÜá ÓÜÊÜáãÖÜ̈ Ü ̈ æàÍÜWÜÙÜá ÓÝÊÜÞ®ÜÂ
WÜáÄÁávæWæ PæÆÓÜ ÊÜÞvÜáÊÜâ¨Üá AíñÜÃÜÃÝÑóà¿á
ÊÝÂ±ÝÃÜ¨Ü ̄ ¿áÊÜáWÜÙÜ ±ÜÅPÝÃÜ.

(A) hÝWÜ£PÜ ÓÜíÓæ§¿áá

(B) gíq E Ü̈ÂÊÜá

(C) Jí Ü̈á B¦ìPÜ ÓÜÊÜáá¨Ý¿á

(D) ÊÜÞ®Ü¨ÜívÜ¨Ü ËÍÜÌ ÊÜÞÃÜáPÜpær

68. D PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜ ÊÝÂ±ÝÃÜ ÓÜíÓæ§¿áá ÓÜ̈ ÜÓÜÂ
ÃÝÐÜóWÜÙÜ ®ÜvÜáÊæ ÊÝÂ±ÝÃÜ Ä¿ÞÀá£ ÊÜÞñÜáPÜñæ
®ÜvæÓÜÆá ÓÝ§²ñÜÊÝX æ̈ ?
(A) ITO (B) NAFTA

(C) WTO (D) FITO
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63. Which of the following policies consist

of trade policy ?

i) Export policy

ii) Import policy

iii) Technology

iv) Industrial policy

(A) i and ii

(B) i, ii and iii

(C) i, ii and iv

(D) i, ii, iii and iv

64. Which of the following conditions can be

constraint to achieve the economies of

scale globally ?

i) Markets across the globe demand

the same kind of product

ii) Every market needs customized

product to meet its requirements

iii) The same product with slight

variations is demanded by different

markets

iv) Overseas production of the goods

may be stimulated

(A) i and iv

(B) i and ii

(C) ii and iii

(D) i, ii and iii

65. Tornado (An American Cellular Phone

Manufacturer) wants to establish on

manufacturing plant in India to cater

specifically to the Indian market. Which

of the following factors would Tornado

consider while deciding on the location

of the plant in India ?

i) Level of demand for the product

ii) Availability of cost-effective labour

iii) Infrastructure availability

iv) Export policy

(A) i, ii and iii

(B) i and iii

(C) iii and iv

(D) ii, iii and iv

66. _________ is the payment method most

often used in International trade which offers

the exporter best assurance of being paid

for the products sold Internationally.

(A) Bill of Lading

(B) Letter of credit

(C) Open account

(D) Drafts

67. _______ is a group of nations organized

to work towards common goals in the

regulation of International trade.

(A) A global firm

(B) A joint venture

(C) An economic community

(D) A standardized marketing mix

68. Which is the trade organization that has

been established to negotiate trade

concession among member countries ?

(A) ITO

(B) NAFTA

(C) WTO

(D) FITO



69. ÓÜÊÜá¥Üì®æ (A) : Wæàp� (GATT) WÜáÄ¿áá GÇÝÉ
ËÊÝ¨ÜWÜÙÜ®Üá° �ÖÜá±ÜQÒà¿á ÊÜÞñÜáPÜñæ ÊÜáãÆPÜ
ÓÝ�ÓÜáÊÜâ Ü̈á.
PÝÃÜ| (R) : Wæàp� (GATT) ÓÝ§±Ü®æ¿á E æ̈ªàÍÜ
±ÜÅñæÂàPÜ ÃÝÐÜóWÜÚí Ü̈ ÊÝÂ±ÝÃÜ ¯�ìí«ÜÊÜ®Üá° PÜwÊæá
ÊÜÞvÜáÊÜâ Ü̈á.

(A) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ÓÜÄ¿ÞX æ̈

(B) (A) ÊÜáñÜá¤ (R) WÜÙæÃÜvÜã ñÜ±Üâ³

(C) (A) ÓÜÄ¿ÞX¨æ B¨ÜÃæ (R) ñÜ±Ý³X æ̈

(D) (A) ñÜ±Ý³X æ̈ B Ü̈Ãæ (R) ÓÜÄ

70. Jí Ü̈á EñÜ¤ÊÜá AíñÜÃÜÃÝÑóà¿á ÊÜÞÃÜáPÜpær ñÜíñÜÅ
±æÅàÃæà²ÓÜáÊÜíñæ WÝÅÖÜPÜÃÜ®Üá° SÄà© ¯«ÝìÃÜ
ÊÜÞvÜÆá D PæÙÜX®Ü PÜÅÊÜáWÜÙÜá :

i) hÝWÜê£

ii) hÝn®Ü

iii) E æ̈ªàÍÜ

iv) PÜÅÊÜá

v) ñÜê²¤

(A) i, ii, iii ÊÜáñÜá¤ iv (B) i, iii, iv ÊÜáñÜá¤ v

(C) ii, iii, iv ÊÜáñÜá¤ v (D) iii, iv ÊÜáñÜá¤ v

71. Jí Ü̈á ̈ æàÍÜ̈ ÜÈÉ ÃǗ Üâ¤ BÊÜá©XíñÜ Öæbc̈ ÜªÃæ ÊÜåèÆÂ̈ ÜÈÉ  ,
C Ü̈á æ̈àÍÜ̈ Ü Öæãí© æ̈ Gí Ü̈á ÖæàÙÜ�ÖÜá Ü̈á.

(A) PæãÃÜñæ BOP (±ÝÊÜ£ ÓÜÊÜáñæãàÆ®Ü )
Aw¿áÈÉ

(B) PæãÃÜñæ BOT (BÊÜá Ü̈á ÃÜ´Üâ¤WÜÙÜ AíñÜÃÜ )
Aw¿áÈÉ

(C) ÖæaÜácÊÜÄ BOT Aw¿áÈÉ

(D) ÖæaÜácÊÜÄ BOP Aw¿áÈÉ

72. D PæÙÜX®ÜÊÜâWÜÙÜÈÉ ±ÝÅ æ̈àÎPÜ ÊÝÂ±ÝÃÜ J±Ü³í Ü̈
E æ̈ªàÍÜ AÆÉ

(A) ÓÜ̈ ÜÓÜÂÃÜ B¦ìPÜ ̧ æÙÜÊÜ~Wæ SbñÜ±ÜwÔPæãÙÜÛÆá

(B) Ë æ̈àÎ �ívÜÊÝÙÜ ÖæãÃÜÖÜÄÊÜâ ÖæaÜcÙÜ

(C) Ë æ̈àÎ ÓÜí�í«ÜWÜÙÜ®Üá° ÖæbcÔ

(D) B¦ìPÜ ÊÜáñÜá¤ ÃÝgñÝí£ÅPÜ ÊÝÂ±ÝÃÜ ¸ÝÉP�
ÃÜbÓÜ�ÖÜá¨Üá

73. OECD Gí Ü̈Ãæ

(A) B¦ìPÜ ÓÜÊÜá®ÜÌ¿á ÊÜáñÜá¤ aÜaæì ÓÜíZo®æ

(B) ±ÜÄÓÜÃÜ ÓÜÖÜPÝÃÜ ÊÜáñÜá¤ aÜaæì ÓÜíZo®æ

(C) B¦ìPÜ ÓÜÖÜPÝÃÜ ÊÜáñÜá¤ A¼ÊÜê©� ÓÜíÓæ§

(D) ±ÜÄÓÜÃÜ ÓÜÊÜá®ÜÌ¿á ÊÜáñÜá¤ aÜaæì ÓÜíÓæ§

74. _________ C Ü̈á ËÎÐÜr AíñÜÃÜÃÝÑóàPÜÃÜ| Ü̈
±ÜÅQÅÁáWæ Êæã Ü̈Æ Öæhæj .

(A) Ë æ̈àÎ ®æàÃÜ ÖÜãwPæ

(B) ÊÜÞÃÝo AíWÜ

(C) ÖÜíbPæ ÊÜáãÆPÜ ÃǗ Üâ¤

(D) ±ÜÃÜÊÝ®ÜX

75. AíñÜÃÜÃÝÑóà¿á ̧ Ýív� ÊÜÞÃÜáPÜpær¿áÈÉ
¸Ýív� ÖæãÃÜX®Ü æ̈àÍÜ̈ ÜÈÉ ÊÜÞÄ¨ÝWÜ B Ü̈Ãæ
ÊÜÞÄ Ü̈ ̈ æàÍÜ¨ÜÈÉ ÖÜ|ÊÜâ aÜÇÝÊÜOæ¿Þ¨ÝWÜ,
A Ü̈ÃÜ ¹vÜáWÜvæWæ
(A) Euro bond (B) India bond

(C) Foreign bond (D) Global bond
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69. Assertion (A) : The goal of GATT was to

achieve through multilateral negotiations

settling of all trade disputes.

Reasoning (R) : GATT has been set up

to reduce the trade restrictions put up by

individual nations.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are false

(C) Only (A) is true and (R) is false

(D) (A) is false and (R) is true

70. A good international marketing strategy

which would motivate the target customer

to take purchasing decision on the

product in a marketing situation involves

the following steps :

i) Awareness

ii) Knowledge

iii) Intention

iv) Action

v) Satisfaction

(A) i, ii, iii and iv (B) i, iii, iv and v

(C) ii, iii, iv and v (D) iii, iv and v

71. If a country is having more exports than

imports in value terms, it can be said that

the country is having

(A) Deficit under BOP (Balance of

Payment)

(B) Deficit under BOT (Balance of

Trade)

(C) Surplus under BOT

(D) Surplus under BOP

72. Which of the following is not an objective

of Regional Trade Agreement (RTAs) ?

(A) Ensure Economic growth of

members

(B) Increase foreign capital outflow

(C) Increase foreign relations with

other countries

(D) Create economic and diplomatic

trade block

73. OECD stands for

(A) Organization for Economic

Coordination and Discussion

(B) Organization for Environmental

Cooperation and Discussion

(C) Organization for Economic

Cooperation and Development

(D) Organization for Environmental

Coordination and Discussion

74. _________ is the first step in the typical

Internationalization process.

(A) FDI

(B) Sales subsidiary

(C) Export through distribution

(D) Licensing

75. In international bond market, the bonds

which are sold outside of the borrower’s

country but are denominated in the

currency of the country of issue are called

as

(A) Euro bond (B) India bond

(C) Foreign bond (D) Global bond
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