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BACHELOR’'S DEGREE PROGRAMME

Term-End Examination
June, 2016

(APPLICATION ORIENTED COURSE)
AMK-1 : MARKETING

Time : 2 hours ‘ Maximum Marks : 50
Weightage : 70%

Note: (i) Attempt any five questions.
(i)  Each question carries equal marks.

1. Define concept of marketing. Explain its 4+6
importance in a developing economy.

2.  What do you mean by Product Life Cycle (PLC) ? 3+7
Discuss the marketing strategies at different stages
of the Product Life Cycle.

3. What is meant by pricing ? Explain any two 3+7
methods of price determination of a product.

4. What is channel of distribution ? Discuss the 3+7

factors to be kept in mind while selecting the
channel of distribution of a product.
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5. Explain the steps involved in Marketing 4+6
Communication Process.

6. What do you understand by consumer 3+7
behaviour ? Describe the stages involved in
consumer purchase decision.

7. What is packaging ? Explain the functions of 4+6
packaging.

8.  Write short notes on any two of the following :  5+5
(a) Promotion - Mix
(b) Branding Decisions
(c) Market Segmentation
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5. fauom = wfsran o fAfea fafim 9aml 31 smen 4+6
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8. frafofaa # @ fdl & W dftra feoafomi fafaw . 5+5
(a) HaHa fagor
(b) ifEn Fofa
(c) VSR & ST
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