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B.CoE. (p.rt-UI) EraDin.tio[

ESSENTIALS OF E-COMMERCE

(E-ComEerce)

Time- Three Hours] [Maximum Marks_7O

Noae :-(l) Solve ALL questions.

(2) All questions carry equal marks.

l. What is E-co[unerc€ ? Explain B2B atrd B2C in detail.

l4

OR

Explaio the benefits of E-coftmerce to organizations,
consumers and society. 14

2. (a) Explain the concept of.Global Market,. 5

O) Explain the strategy of traditional deparftrertal
stoie. 5

(c) Explain the benefits of'E-Auction,. 4

OR

(d) Describe consume(i shopping proqedure on the
Intemet. 5
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(e) Exptain the impact ofB2C on dis-intermediation
5. (q) 'Do'i1 yourself Business model' FFt frfui I

F) 'lnformatior .o6.1' rvr' dBt t

C6) 'Advisory modet' q$e frfrt t

siq-{r

(s) 'Retail model' ere ffit t

fi) 'Media model' er' frfri t

(s) 'Made-to'ordemo4"1' sq 6Bi t

5
5

5

4

5

5

4

(! Explain the benefirs of or ine banking 4

3. Explain the characteristics of the supplier-oriented

marketplaceandbuyer-orientedmarketplace 14

OR

What is EDI ? Difrerentiate intemet based EDI ftom

traditioml EDI. 14

4. (a) Explain the concepl of 'E-govemment'' 5

(b) Explain the concept of Govemment to Business-

5

(c) Explain the applicatioE of Intemet (any fouo
4

(d) Explain the concept of BusiDess to Govemment

OR

5

(e) ExptaiD the concept of Citizen to Govemment'

5

sactor inlcrface in
4

(f) Explain the Private
E- govemaace.

7
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5

5

4

5

5

5

4

3

dfti t

Cn) sfi4drfi trfin i erq qe dfr} r 4

suDDlier-oriented marketplace fit buyer-oriented

murk.rpluce +1 Eisrarq w dfrt r 14

qqttT

EDI Hsc 41&t l qtqrtrrd EDI qt{ i-rie 318fod

(based) EDI {rif s] qq (q6-{ +fr} r 14

(q) 'E-Governmert' {6 (isr (csz dft} I 5

(E) 'Govemment to Bussiness d {EI trrc dBt l

J

(6) iaiz i sqtur ((F. +B} (fr{ ff qn) t

4

Cs) irriz qr 3cQ-<riit d (+fi sfrql rql'c 4lfit-l
)

({) B2C 6T R-.frftfr i ffir< r< +r qftsnq Hs.

(a) Exptain 'Do-it-yourself Business model'

(b) Explair 'Information model'-

(c) Explah'Advisory model'

OR

(d) Explain'Retail model'.

(e) Explain'Media model''

($ Explain'Made-to order model''

Fra& rtqc)
qqfl :-(1) rf ssa frral.

(2) (4 eHiTr qqn Yr nto
1. {-6ff quG 6I.q ? B2B 3[rFT B2C {ft'ffi{q lqFc

rF{r 14

fri{T

{-Effi crg qq-erq tqztsr' qrrfirf,r qIft orrsrqT

m qrqt {h(rqi rqs fir. 14

2. (3D SFrFtrf errR' fi d6?T{r €cFc 6( 5

F) r([{rrrd frirFfrq qffi E €rr Hs-c s(T' 

5

4(s) t-ftrfrrsrn' srq? rqFc Ffl
frqr

5

4

qq-fl

1E) Business to Governnetrt fr {qr Ecse dfr} r

(E) citizen to Govemment fr q sc 41&t I

1tr) Pr-ff k{ 6T {-rr<+{ i daqk tvsc dfr} t

4

5

5

3
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(3) Ezrtr4ftf, Tr6f,rff aq etft cifiqr er-. q'n

5

(E) B2C Tr {s4eriqr srqlcTr{ftf, sETE {gsa F{T.

)
(s) uirxTfl dft;rri erqt rqse 51r 4

3 SacaErfi$[gs qrqT1t6 (Supplier-odented marketplace)
3nFr (qt*<T{rft$E qM[G6 (buyer_oriented market_
place)f ?M tc€ +-{T t4

fr-{T

Bp1 r6ud arq ? qiTflr( EDI sflFr #r qTqrt-d

EDI qrqtftm Fr?F qF. r(T. t4
a. (s) '{-n<&z' fl rorr+r rqse rr 5

Co) Govemment-ro-Business * ++Fq{f (gEc FL.

(q) 'Do-it-yourself, .rFrsF4 vRrtiff rr.r +{I
(4) 'Information model' (gFa FIT

(s) 'Advisory model' Fqr.a F{I
fri?r

fs) 'Retail rnodel' FgFa +-tt

@ 'Media model' (qsd F-(r

($) 'Made-to-order model, Tgsa 6n

(E-+nan)
(s-{r :-(l) T.* yrt qran{6 € r

(2) (fr ssi + iiF qqn e I

r. {-$H Fqr a ? B2B g1 926 ER.RTdF qE
+1fr+ A

qxGrr

{-FiFd i iqrqt drer *r sc+ffi.fr +l Fi Fqrq
+ fr\ A+ erfr drq E<rq{6 F€ d&tt. t4

2. (q) tE4 sIqR, (Global Market) {e d sq d&} r

5

C{) T{rortd' Mq tTisn rt .{cca-{r sse d&}_r
5

CO €-ffi' * erq ere ffitr 4

fiqin

5
5

5

4

5

5

4

(s) t-d-+ vcfr,r et-. s-{r (+mS 
"R)ftiqr

fS) Business to Govemrnent f tlfiErnT fcsc fir
5

(l) Cirizen to Government fr (rsvFTr r{Ec Fn.
5

19 <+w,ft ++w t-rr{-< (E_govemance) qute siddq
(lnrerface) Tqlz S-fl. 4

5

4

4
5
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