AQ-1251

B.Com. (Part—III) E_xaxﬂination
ESSENTIALS OF E-COMMERCE
(E-Commerce)

Time—Three Hours] [Maximum Marks—7¢

Note :—(1) Solve ALL questions.
(2) All questions carry equal marks.

1. What is E-commerce ? Explain B2B and B2C in detail.

14

OR
Explain the benefits of E—co.rnmerce to organizations,
consumers and society. 14
2. (a) Explain the cdncept of *Global Markef’. ' 5
(b) Explain the strategy of traditional departmental
store. - 5
(¢) Explain the benefits of ‘E-Auction’. 4

OR

(d) Describe consumers shopping progedure on the
Internet. 5
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(e) Explain the impact of B2C on dis-intermediation. 5. (3 ‘Do-it-yourself Business model’ Tt g |

5 _ 5

(f) Explain the benefits of online banking. 4 @) ‘Information model’ ¥ Hifd | 5

3. Explain the characteristics of the supplier-oriented (F) ‘Advisory model’ T e | 4
~ marketplace and buyer-oriented marketplace. 14 : Stat

OR (8) ‘Retail model’ T R 5

What is EDI ? Differentiate internet based EDI from @ ‘Media model’ ®we FR I 5
traditional EDL. 14 .

(%) ‘Made-to-order model’ ¥IZ T 4

4. (a) Explain the concept of ‘E-government’. 5 :

(b) Explain the concept of Government to Business.
' 5

(c) Explain the a;iplicaxion of Internet (any fdur).
4

OR

(d) Explain the concept of Business to Government.
5

(¢) Explain the concept of Citizen to Government.
5

() Explain the private sector interface in
E-governance. 4
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Supplie'r-oriented_ marketplace M buyer-oriented

marketplace #1 fagmard T FIR 14
o

DI Te HR | TeREE EDI #R e sfafted

(based) EDI T8 &1 9. ¥T A 1 14

. (%) ‘E-Government’ ¥E g1 T R | 5

(&) ‘Government to Bussiness A T TE FIRT |

(%) THT B IwEW W FR @ § =)
A .

=

(3) Business to Government # g T B |
_ | 5

() Citizen to Government #1 §31 T FIR |
5
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5

(a) Explain ‘Do-it-yourself Business model’. 5
(E) Eiplain ‘.Info'm‘llation model’. | 5
(¢) Explain ‘Advisory modei’. : 4
OR |
(d) Explain ‘Retail model’. : 5
(¢) Explain “Media model’. 5
(f) Explain ‘Made-to order model’. | -4
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(3) T T 9w @Xd uhkar woe w

. 5

(3) B2C 91 Rureui=a1 I=9eadd Ue Tse
_ | 5

(F) e SR B ' w9 4

JESERIE STRYs (Supplier-oriented marketplace)
sy eRRAE TS (buyer-oriented market-

placeydr af¥rex T AU 14
EDI %87 $1 ? W9 EDI #iftr sevqz snurde
EDI oMeieT ®t@ Tuse &, 14

. @ LA @ gwerr e @ 5
(%) Government-to-Business ¥t Haeqdr wqse 37,

5

(F) STTCITT IWW W FU (FORE =), 4

| far

(;5') Business to Government ¥t FHeTiT TS @y |

_ \ .

(%) Citizen to Government Ft Haheqar Tse wyy
o s

(%) @l e e (E-governance) e siqwia
(Interface) T &, _ 4
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() ‘Do-it-yourself® a9 gRiFeh e w7, 5

(®) ‘Information model’ T FT. 5
(F) ‘Advisory model’ TEE F, 4
' Torar
(3) ‘Retail model’ ¥ &y, | 5
(%) ‘Media model’ Tz & |
(%) ‘Made-to-order model’ TS &, 4
(&= wreaw)
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(3 T IO (Global Market) 78 &37 w55 FiR |

. 5

(W) RO fawrliy s/ A sggor we AR
o _ 5
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