AQ-1247

B.Com. (Part—III) Examination
INTERNATIONAL MARKETING
(Marketing)

Time : Three Hours) [Maximum Marks : 70

Note :— (1) Solve ALL questions.
(2) All questions carry equal marks.

1. (a) What is International marketing ? 4
(b) State the external factors of International marketing
environment. 4

(c) Explain domestic marketing transaction. 3

(d) Which are the foreign market identification ?
3

OR |
(e) State the scope of International marketing. 4

(f) Which are the internal factors of international
marketing environment. 4

(g) Explain in short International marketing
transactions. 3

(h) What do you mean by foreign market selection ?
3
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2. (a) Explain the concept of product design and what
do you mean by product adaptation and
standardization ? ' 14

OR
(b) Explain the importance of packaging and branding
concept and what is labelling ? 14

3. (a) Enumerate the various factors influencing

International price. 14
OR

(b) Enumerate the various payment terms used in
International marketing. 14
4. (a) Explain the concept of Intemational promotion.
4
(b) State the nature of Inteniationa} advertising. 4
(c) What is the Sales literature ? 3
(d} What is Personael selling ? 3

OR .
(¢) What do you mean by promotion of product ?
: 4
(D State the rules of International advertising. 4
(g) What is direct mailing ? . 3
(h) What is meant by Trade Fairs ? 3
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(3) AU Fagq AN gHeTT wWee #RR | 4
@) s w1 wwew ' S 4
(&) fory wiRReg A w1 ? 3
(3) =ufrma frg w1 T ? 3
v

() awg wad7 ¥ w9 w7 gwEd F 7 4
(F) daew Rsma & faw wee Afad 4
(7) wegE S [ar WA &7 3
() @ wewHt W w® ? 3
(&) w@ Raw wnt wwe Sk 4
(@) fRM Rew afveal og7 slew v SR

4
(v) Rafrg Praf d9vor w 3
(3) Prafa R dweam @ ARA 3

=T

) @ (Supply) Profr w3 =m ? 4
(%) faRelt s & RfYg T@ee # & R FRE )

4
(m) " faeeht s N Rwm wwr wif@ 3
(®) I T FEEEn T DR 3
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=% wre)

T :— (1) ¥t yoT sfaed &)

1.
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Q) N TFET R FF A T

(&) SaTusdm favwe w1 oY sy ) 4

(@) st Rom w@iew & @ 9es @

Ffod | 4

() el fawry & swEeR wWwe ARE | 3

(3) Tadeht faoe. oRem wme AR 3
o

) T fagm ) el wee w0 4
(%) s o wafawer & siwle weF wamd |
4
(M) sasdw s s g8 ¥ wse g
3
(&) RBReM R # - & I w0 wAw ¥ 7
3
(=) TEY # Fwed fww AR qw awg
%sﬁ?w%mwmﬁ%?
' _ 14
. e
(@) asca 9 REFiea gFea] w1 ¥eed T A
A RAY soq (Labelling) &1 =1 ? 14
(@) oy yen # waifde F33 T ReT gew
w fE= [ 14
=T

(@) don fawm w Rfag e gefonf e
FA | 14

(a) State the main channels of distribution. 4

(b) Explain the process of appointment of forelgn

sales agent. 4

(c) State the various export policy. 3

(d) Describe the term export finance. 3
OR

(e) What do you mean by logistic decisions ? 4
(f) List out various documents in foreign trade. |

4
(g) State the trends of Indian fomign trade. 3
(h) Describe the term product selection. 3
(et o)
T (1) & Y Jaws 8.
(2) & YOI EHE T anEe
(@) stqrosdw famms o w7 4
@) sircrsd Rovs wafam amr ves wse F.
4
(F) @t g wEer |+, 3
(3) R Roh wReww' e Fa. 3

foar
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(8) Fawgsw fawEh wh e Fa. 4
(%) siqCeeE RAuw wafarare dwfe g wfm
4

(M) Sy Ruesame s@Er dewm T Fw].
3

(z) R Rofth Pras gmer some ww adarg
GG | 3
() =G Irear Heheu T Tse Y T ] Ragpdiw
T Wi Ees AE FEoadd@e B ?
| 14
fFar
(@) WIeT 7 fareid gheq e HEed T FQ O
fftrse gu/REm (Labelling) v & ?

14
(7)) sfaEw Feam yaifde woom fafew ves fawg
Fq. 14

B

. 14
(%) FTAE R dFeeT Twer 4
@) TR ARAT WEY e F@ 4
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() fsr @i =o &9 7 3
(®) = Re wo s 7 3
¥
(3) T dedAmae amwmy w1 A€y a1 7 4
(®) saraedly wRudY fraw Te s 4
(1) v\ I® AT BN FE 7 -3
() = yREHT WU FW 7 3
. () wE fEw wf wmw ww 4
(@) R Ry sfeat FedR ofem e w0,
. 4
(F) ARy g wse F . 3
() Prafa Ro ¥weaT ww Fa. 3
&

@) TR ffn =R s ? 4
(%) R el fafa somEe gt @ar w

4

(M) sl fAeh wmad Ren e w0 3
@) =g Pradidit dweeT wse wa. 3
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