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JUNE 2012 EXAMINATION 

IB04 

Globalization of Business 

Time: Three Hours          Maximum Marks: 100 
Note:  

1. The paper is divided into three sections: Section A, Section B and Section C.  

2. There are seven questions in Section A of 10 marks each. Attempt any four.  

3. Section B has 5 questions of 15 marks each. Attempt any three.  

4. All the questions of Section C (Case Study) are compulsory. This section is of 15 

marks. 

 Marks will be awarded for right procedure also in numerical questions. 

Section - A 

 1.  (a) Give a brief account of History of Globalization. 

  (b) Is globalization a bane especially for developing economies ?  

2. Discuss benefits accruing to Indian business and consumers in sourcing from China.                  

3. Discuss Hofstede’s five cultural dimensions.  

4. Discuss the importance of understanding cultural differences for international 

businessmen  

5. What was Leontief’s paradox and the explanation he offered ?  

 6   a) What are the factors responsible for regional groups?         

b) Discuss the implications of Regional Trade Blocks.     

 7.  Write short notes on: 

a)   Monetary harmonization 

b) Trade & Social development 

c) Role of Internet in Globalization       (5+2.5+2.5) 

 

 

 

 Section – B (15 Marks each)  
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8.  How is global sourcing helping governments and firms across the world?  Support your 

answer with examples? 

9. Define culture.  List out various cultural dimensions that significantly impact cross-

national business interactions 

10. Explain international trade theories of Absolute Advantage and Heckscher Ohlin’s theory 

of Comparative advantage in detail. 

11. What are trade barriers?  Explain different kinds of trade barriers? 

12. How do trade barriers created by various countries work as strong protectionist 

measures?  Explain giving suitable examples.                 

 

Section C 

Case Study 

Atag Holdings 

 Atag Holdings NV is a Dutch company whose main business is kitchen appliances.  Atag 

thought it was well placed to benefit from the single market, but so far it has found it tough 

going.  Atag’s plant is just one mile from the German border and near the center of the EU’s 

population.  The company thought it could cater to both the “potato” and “spaghetti” belts- 

marketers terms for consumers in Northern and Southern Europe – by producing two main 

product lines and selling these standardized” – euro-products”  to “euro-consumers.”  The 

main benefit of doing so is the economy of scale derived from mass production of a 

standardized range of products. 

 Unfortunately, Atag quickly discovered that the “euro-consumer” is a myth.  Consumer 

preferences vary much more across nations than Atag had thought.  Consider ceramic stove 

tops; Atag planned to market just 2 varieties throughout the EU but has found it needs 11, 

Belgians, who cook in huge pots and burners to fit.  The French need small burners and very 

low temperatures for simmering sauces and broths.  Germans like oven knobs on the top; the 

French want them on the front.  Most Germans and French prefer black and white cookers; 

the British demand a range of colors including peach, pigeon blue and mint green. 
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Despite these problems, foreign sales of Atag’s kitchenware increased from 4 percent of total 

revenues in 1985 to 25 percent a few years after the formation of Europe’s single market.  

But the company now has a much more realistic assessment of the benefits of a single market 

among a group of countries whose cultures and traditions still differ in deep and often 

profound ways.  Atag now believes its range of designs and product quality, rather than the 

magic bullet of a “euro-product” designed for a “euro –consumer,” will keep the company 

competitive.  At the same time, Atag has to cope with higher costs than would have been the 

case were it possible to pursue greater product standardization. 

QUESTIONS : 

1. Does Atag Holdings example prove the fact – that Regional Economic integrations are 

beneficial and here to stay?  Support your answer with relevant arguments. 

2. Why did Euro-Consumer Concept turned out to be a myth for Atag?  Do you think 

continued globalization will narrow down cultural differences among nations? 

(7.5+7.5) 

 

**************** 

 

 


