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MANAGEMENT
Paper – 8 : International Marketing

Time : 3 Hours Max. Marks : 100

Instruction : Answer all Sections.

SECTION – A

1. Answer any 10 questions of the following. Each question carries
2 marks. (10×2=20)

a) What is international marketing ?

b) Explain the concept international pricing.

c) What is global advertising ?

d) Write about free trade.

e) Define export licensing.

f) How do you explain ‘‘Bilateral Trade Agreements’’ ?

g) Define the term letter of credit.

h) What do you mean by International Marketing Mix ?

i) Write short notes on ‘‘WTO’’.

j) Explain the basic causes of international trade.

k) Write short notes on export packaging.

l) What do you mean by Export Oriented Units (EOUs) ?

SECTION – B

Answer any seven questions. Each question carries five marks. (5×7=35)

2. Explain in detail the various export pricing methods.

3. Explain the role of ECGC in international trade.

4. Discuss the various problems in international marketing.

5. Narrate the international marketing environment in detail.
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6. Explain the role of international organisations in the promotion of international
marketing.

7. Explain the import policy of the Government of India.

8. Discuss different roles of World Bank and International Marketing.

9. What are the strategies in International Marketing Promotion ?

SECTION – C

Answer any three questions. Each carries 15 marks. (3×15=45)

10. Explain the features of those documents associated with export trade.

11. Bring to light the different dimensions of international marketing.

12. What are the problems associated with international marketing research ?
How these problems can be sorted out ?

13. Describe the features of constituents composing international marketing life
cycle.

14. Why the product standards vary in international markets ? How these variations
are justified ?

_______________________


